



GREATER HARTFORD'S BUSINESS NEWS 


Eastern Connecticut Health Network CEO 
Peter Karl is re-thinking his game plan for 
2015, after his hospital network’s merger 
with Tenet Healthcare Corp. fell through. 
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Big money pushes urgent car 
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opportunities. As we look ahead, the staff of the 
Hartford Business Journal has identified five Greater 
Hartford executives and leaders who will make headlines in 
2015. Among them are a hospital CEO looking for a poten- 
tial merger/acquisition; a new college president aiming to 
tighten her school’s ties with Hartford’s business commu- 
nity; a newly appointed CEO of the state’s largest business 
lobby; a state senator who will make key spending decisions 
s budget; and an executive leading Frontier 

Jonnecticut expansion. It is a powerful, 


T he new year always brings a mix of challenges and 
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ig on some of the major challenges 
We hope you will enjoy reading” 
inning on PG. 8. 
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Incubating Startups 


UConn is tripling its incubator space across 

Connecticut, and now the state’s flagship university 
is looking for innovative startups, across a myriad of 
industries, to take up residence in the new facilities. 


PG. 3 











By Matt Pilon 


mpilon@HartfordBusiness.com 





across Connecticut, as entrepreneurs, 
investors and hospitals pour millions of 
dollars into a growing sector of the healthcare 
industry that is showing no signs of letting up. 
Over the past 18 months, no fewer than 25 
clinics have opened in the state, according to 


UJ rgent care clinics continue to crop up 


Bullish Outlook 


Local wealth management advisers are predicting 
another strong year for investment returns in 2015, 
and the wave of Baby Boomer retirements is spurring 


an analysis by the Hartford Business Journal greater demand for their services. PG. 16 
(no definitive tally is kept, as clinics are not 
subject to specific state or federal licensing 
beyond medical licenses held by doctors who 
work there). | ndex 
. It’s a fledgling industry that contains a Reporter’s Notebook: PG. 5 

mix of independent clinics owned by doc- 
tors and entrepreneurs and those run by Week in Review: PG. 6 
hospitals or larger chains. . . Deal Watch: PG. 12 

The growth, industry experts say, is being 

The List: PG. 13 
Continued on page 14 Nonprofit Profile: PG. 18 

PhysicianOne CEO Dr. Robert Rohatsch wants his company Opinion & Commentary: PG. 20 
to become the state’s dominant urgent care provider. 
For more B2B news visit HARTFORD BUSINESS con Subscribe 
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EVER WONDER WHERE 
THE PEOPLE WITH ALL 
THE ANSWERS, GET ALL 
THE ANSWERS? 


The truth is, you don't need to have all the answers when 





you know someone who does. At Marcum, our team members 
put to work their decades of experience to answer your 
toughest questions quickly and effectively. Need some answers? 
Ask Marcum. marcumllp.com/hbj fj fj 
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(Left) A construction crew builds the addition to the UConn Cell & Genome Sciences Building in Farmington. (Right) One 
of the lab spaces in Farmington where incubator companies can advance their technology. 
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UConn incubator 





seeks partnerships 





beyond bioscience 


By Brad Kane 


bkane@HartfordBusiness.com 


hile building new partnerships 
W through its affiliation with Jackson 

Laboratory, UConn wants to lever- 
age the $19 million expansion of its statewide 
incubator space to attract more diverse com- 
panies and industries, beyond bioscience. 

UConn is doubling its available incuba- 
tor space in Farmington, Storrs, and Groton 
from 28,000 to 56,000 square feet, allowing the 
state’s flagship university to accommodate up 
to 67 startups, compared to about 22 today. 

“We could almost triple the size of the pro- 
gram right now,” said Paul Parker, director of 
the UConn Technology Incubation Program. 

While most of the space is being added at 
UConn Health Center’s Farmington campus 
and will house spinoff companies from the 
research performed at UCHC and Jackson Lab, 
the university wants companies of all ages and 
sizes from student startups to established firms 
looking for technological assistance, in indus- 
tries ranging from manufacturing to energy. 

“Incubators carry the mindset that we are 
only startups, and we want to be more than 
that,” said Rita Zangari, UConn’s director of 
innovation programs in the Office of the Vice 
President of Research. 

The three incubator locations carry their 
own unique traits that will fit certain industries 
better than others. Farmington and Avery Point 
are geared toward bioscience while UConn’s 
new partnership with Hartford conglomerate 
United Technologies Corp. in Storrs focuses on 
advanced manufacturing. Still, with offices and 
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(Left) Natalie D’Oyen, associate director of the UConn TIP program, works with companies interested in joining the incubator, to determine if they are the right fit. (Right) Rita Zangari, 
UConn director of innovation programs at the Office of the Vice President of Research, wants to drive a greater diversity of companies and industries into TIP, beyond bioscience. 


laboratories in each location, all three can serve 
avariety of industries. 

“Think about us as something more thana 
life sciences incubator,” Zangari said. “There 
are things here that would be expensive to 
buy otherwise.” 

UConn has been trying to strengthen its 
technology transfer efforts for the last few 
years. In fiscal 2012, the school spent $183.9 mil- 
lion on research activities, up 13 percent from 
a year earlier, according to the Association of 
University Technology Managers, which tracks 
economic development and commercialization 
efforts by higher education institutions. 

That research spending led to 81 new 
invention disclosures and 36 new U.S. pat- 
ents, up from 67 inventions and 18 patents 
a year earlier. The school’s researchers also 
raked in $965,252 in license income, up 27 
percent from fiscal 2011, AUTM data shows. 

In addition to cultivating startups, UConn 
wants to create more university partnerships 
with established firms, where the school can 


With two full service banking centers 
in Enfield and Granby, WE’RE READY 


to help Connecticut businesses grow. 


www.HartfordBusiness.com 


westfieldbank.com 


provide faculty expertise and equipment to 
companies looking to develop new products 
or solve an existing problem. 

UConn doesn’t want to compete with pri- 
vate incubators like reSET in Hartford or the 
Connecticut Center for Advanced Technol- 
ogy, Zangari said; the school wants startups 
and partnerships best served by UConn’s 
facilities and faculty expertise. 

Roughly half of the companies that inquire 
about joining the Technology Incubation Pro- 
gram make it through the initial screening 
process and are approved by a committee. 
Based on their idea and business model, the 
committee awards startups workspace and 
access to anything at UConn that can help 
them develop. All TIP companies pay rent, 
unless they’re run by students. 

“When we first look at them, we ask ‘Is the 
company going to be a good fit for the TIP, 
and will the TIP be a good fit for them?” said 
Natalie D’Oyen, TIP associate director. 

ImStem Biotechnology was approved for 


Enfield Banking Center 
Granby Banking Center 





TIP less than two years ago, occupying office 
and lab space in Farmington. The company, 
founded off UConn research, seeks to use 
stem cells to cure multiple sclerosis, among 
other diseases and conditions. 

“Having all the access at UConn has been 
really, really helpful. It has enabled us to do alot 
more,” said Adam Lazorchak, senior scientist at 
ImStem. “We can do everything we need to do.” 

The latest company to join TIP was the first 
Jackson Lab spinoff. MultiClonal Therapeu- 
tics joined TIP on Dec. 10, occupying space in 
Farmington to research and develop ways to 
treat diseases of the gastrointestinal tract and 
airways — like Crohn’s Disease — using stem 
cells. MCT’s co-founder Frank McKeon already 
has received a $1.1 million grant from the State 
Bond Commission for his research. 

Having UConn’s incubator space nestled 
close to UCHC and Jackson Lab will be critical 
to making the Bioscience Connecticut initiative 


Continued >) 


We've got money to lend with lenders and seasoned business specialists 
who make doing business easy. Plus, we offer all of the banking products 
and convenience youve come to expect—seven days a week. 


Westfield Bank is growing in Connecticut. COME GROW WITH US. 


47 Palomba Drive 860.265.3919 
10 Hartford Avenue 860.413.9545 
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successful, said Susan Froshauer, president and 
CEO of CURE, the state’s bioscience trade group. 

“When I started my biotech company 
years ago, there was no place to put it,” 
said Froshauer, who co-founded New Hav- 
en’s Rib-X Pharmaceuticals. “By building 
these workspaces and incubators, we are 
addressing the critical lack of entrepre- 
neurs, of startups, and of places for them to 
bump into each other.” 

The new incubation space being added 
at UConn is designed to have more commu- 
nity spaces, so TIP scientists and research- 
ers can share ideas and help solve problems, 
Zangari said. 

“Scientists like to interact, but some- 
times it is hard to get them out of their labs,” 
Zangari said. 

Of the companies that enter TIP, roughly 
two-thirds are successful in that they gradu- 
ate onto bigger things, Parker said. They either 
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Doing Business Economic Vitality, Workforce Development, 
in Connecticut Research and Innovation for Connecticut. 
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See the full digital edition at 
www.DoingBusinessinCT.com 
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Carlin Construction Building Connecticut 


start making too much 
money to need the 
incubator, need more 
space than UConn can 
accommodate, or get 
purchased by a larger 
organization. 

Even after they 
graduate, TIP will 
work with compa- 
nies by helping them 
with local permitting so they can build labs 
of their own, providing research assistance, 
supporting grant applications, and mapping 
roads to regulatory approvals. 

“The relationship doesn’t end the day they 
leave here,” Parker said. 

Even for companies that don’t graduate, 
TIP doesn’t view their time in the program as a 
failure, Zangari said. The incubator provided 
support for them to research their ideas and 
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Paul Parker, director 0 UConn 
rent in the Cell & Genome Sciences Building in Farmington. 
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TIP, shows the office space that incubator companies can 


ultimately find out they weren't practical or 
financially viable, leaving room for the entre- 
preneurs to move onto more viable ideas. 

“The incubator allows entrepreneurs to 
fail at a lot less cost,” Zangari said. “They 
didn’t spend a lot of money finding out that 
their idea didn’t work. 

“Instead of starting a business home alone 
in your basement or garage, we have people 
here to support you,” she said. a 


Doing Business in Connecticut 
will examine the many 
advantages Connecticut offers 
companies to grow their 
operations in the state and 
highlight why Connecticut is 
in a prime position to attract 
new business. Doing Business 
in Connecticut is designed to 
provide government officials, 
presidents, CEOs, owners, and 
top level executives an overview 


of resources. 
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Bank of America remains CT’s 
market share leader 


Bank of America 
widened its market 
share lead in Con- 
necticut over the Name 
past year, proving 
that the large, nation- 
al lender’s deep foot- 
print in the state and 
across the nation 
creates formidable 
competition for other 
in-state lenders. 

The North Caroli- 
na financial services 
giant recorded $29.1 
billion in Connecticut 
deposits at the end 
of June, controlling 
25.72 percent of the 
market in the state, 
according to recent- 
ly released data by 
the Federal Deposit 
Insurance Corp. 

In comparison, B of A’s closest competi- 
tor — Waterbury’s Webster Bank — only 
had 11.71 percent of the deposit market 
share in Connecticut, down from 12.03 per- 
cent a year earlier. 

Bank of America’s market share gain came 
despite the company shedding four branches 
in the past year, FDIC data shows. The bank 
now has 147 branches/offices in Connecticut. 

In the one-year period prior to June 2014, 
Bank of America, which has long dominat- 
ed the Connecticut market, strengthened 
its stranglehold in the state, growing its 
deposit base 12.1 percent. At the end of June 
2013, the bank owned 24.25 percent of Con- 
necticut deposits, FDIC data shows. 

Overall, larger national and regional 
banks continue to dominate the Connecti- 
cut banking scene. 

Today, the state’s eight largest banks, 


Webster Bank 


TD Bank 


Citibank 
Liberty Bank 


United Bank 


Bank of America 


People’s United Bank 162 


Wells Fargo Bank 


JPMorgan Chase Bank 54 


First Niagara Bank 84 


Connecticut Bank Deposit Market Share 


Institution 





No. of Deposits Market 
Offices ‘(ofeze)) Share % 
147 $29,110,385 25.72% 
124 $13,252,175 11.71% 
$12,975,119 11.46% 


75 $8,508,245 7.52% 
76 $6,325,029 5.59% 
$5,056,325 4.47% 
$4,099,870 3.62% 
17 $3,209,821 2.84% 
49 $2,894,842 2.56% 


34 $2,633,475 2.33% 


SOURCE: FEDERAL DEPOSIT INSURANCE CORP. 


which all have a national or regional pres- 
ence, own 72.93 percent of Connecticut 
deposits, FDIC data shows. 

People’s United Bank, Wells Fargo and 
TD Bank round out the top five lenders in 
the state, owning 11.46 percent, 7.52 per- 
cent and 5.59 percent of the deposit market 
respectively, FDIC data shows. 

Overall, deposits for Connecticut's 70 
banks totaled $113.2 billion at the end of June, 
a 5.7 percent increase from a year earlier. 

Meanwhile, Connecticut banks also con- 
tinue to consolidate their real estate. 

There were 1,259 bank branches in the 
state at the end of June, compared to 1,278 
a year earlier. 

Bridgeport’s People’s United Bank has the 
largest branch network in Connecticut with 
162 bank offices, down from 165 ayear earlier. 

— Greg Bordonaro 


Co-working expands in CT 


Co-working spac- 
es have sprouted 
across the state in 
recent years, allow- 
ing budding entre- 
preneurs to share 
office space, intelli- 
gence and rent costs, 
with other likemind- 
ed individuals. 

Hartford recently 
saw the launch a 
social enterprise incu- 
bator and co-working 
space founded by 
Kate Emery’s non- 
profit group reSET. 

But the concept 
in Connecticut 
really got its start in 
New Haven, and now 
that city’s most well- 
known co-working space is expanding. 

The Grove, which was founded in 2010 
by Slate Ballard and has grown from three 
members to over 150 freelancers, startups, 
nonprofits and social entrepreneurs, is add- 
ing 4,000 square feet by bringing together its 
current 760 Chapel St. space with a neigh- 
boring building at 758 Chapel St. 


yt 
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Entrepreneurs collaborate at The Grove co-working space in New Haven. 


The expansion will create additional 
co-working and meeting rooms and be 
integrated with a new coffee shop called 
the Happiness Lab, founded by Vishal Patel. 

Patel and The Grove are running a Kick- 
starter campaign to raise the funds needed 
to complete and outfit the shop. 

— Greg Bordonaro 


DESIGN BUILDERS e GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 


SPOTLIGHT ON: BANKING & FINANCE 


Webster Bank | Bridgeport and Norwalk, CT 


PDS Engineering & Construction served as General 
Contractor for two new free standing bank facilities 
for Webster Bank in Fairfield County. 


The Bridgeport branch included mechanical, 
electrical, plumbing, millwork, ceramic floor & tile, 
metal fabrication, rough carpentry, doors & hardware, 
aluminum framed entrances, and gypsum board. 

The Norwalk branch required heavy site work and 
demolition to remove the original apartment building 
maintained on the property. 


COMBINED PROJECT SIZE: 9,000 SF 


PDS ENGINEERING & CQ Ci a 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


In an ever-changing 
digital world, 


adaptation Is key. 


Our award-winning marketing and public relations team 
specializes in nimble strategies that can adapt to changing 
technology and changing business needs. 


CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 


Connecticut | New York City | Westchester 
860.676.4400 | www.cocommunications.com 
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BY THE NUMBERS 


46 


The number of Connecticut cities 
and towns that are seeking a 
gigabit-speed-Internet provider. 


$2.38 


The national average per-gallon 
price of regular gasoline on Dec. 
23 — the lowest in five years. 


OO 


The number of rotating taps that 
will be found inside World of 
Beer in West Hartford, which 
opens this month. 


$31.6M 


Connecticut’s budget deficit as of 
Dec. 19, following nearly $55 million 
in mid-year cuts, according to 
Office of Policy and Management 
Secretary Benjamin Barnes. 


38 


The number of years outgoing 
state Banking Commissioner 
Howard Pitkin spent at the state’s 
financial industry regulator. 


TOP 5 MOST READ 


on HartfordBusiness.com 


i World of Beer to open in W. 
Hartford 


i Leonardi leaving CT Innovations 


li CHFA boss Chatman 
leaving March 21 


Mi AARP wants caregiver tax credits, 
utility reforms 


li ‘Cake Boss’ to open Mohegan 
bakery 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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TOP STORY 


With start of new year, CT minimum wage 
increases to $9.15 


The first of a series of annual minimum-wage increases took effect Jan. 1, 
climbing 35 cents to $9.15 per hour. 

Under a state law signed earlier this year, two more increases will take effect 
through 2017. 

On Jan. 1, 2016, the minimum wage will rise to $9.60, and it will climb to 
$10.10 the following year. 

The increase drew a March visit from President Obama, who has advocated 
for an increase in the $7.25 federal minimum wage. 





BANKING & FINANCE 
United Bank to shutter five more branches 


United Bank, which merged last year with Rockville Bank, said it will close an East 
Windsor branch and four branches in Massachusetts to counter continued pressure 
from low interest rates in 2015. 

The Glastonbury-based bank said it will lay off managers and staff from those 
branches, but did not disclose how many jobs would be cut. 

CEO William Crawford said he expects continued pressure on the bank’s spread 
income in 2015, due to continued low interest rates. 

The closure of the branch at 123 Main St. in the Broad Brook section of East 
Windsor and branches in the Massachusetts communities of Northampton, North- 
borough, and Whitinsville, and the related staff reduction, will cost the bank $5.5 
million before tax this quarter. 

United said it expects ongoing savings of $3 million, much of it starting next year. 

The consolidation comes in addition to four previous branch closures in October. 

The closures require regulatory approval and would not happen before spring, 
the bank said. 


Horizon’s $15M bioscience play 


Farmington’s Horizon Technology Finance said it has made separate loans 
totaling $15 million to two bioscience companies in New Jersey and Massa- 
chusetts. 

The specialty financier said it has closed a $10 million loan with Palatin Tech- 
nologies in Cranbury, N.J., which is a biopharma company developing therapeu- 
tics to treat disease. 

Horizon has also loaned $5 million to Interleukin Genetics, a Waltham, Mass.., 
company that makes genetic tests. 

The four-year Palatin loan includes interest-only payments for 18 months. Hori- 
zon also received warrants to purchase 666,666 shares of Palatin common stock. 

The Interleukin loan includes 15 months of interest-only payments and war- 
rants to purchase for 2.49 million shares of the company’s stock. 


LAW 
Tolland County law practices merging 


A pair of Tolland County law practices merged their operations, effective New 
Year’s Day. 

The law offices of Dale C. Roberson LLC in Ellington and Marder & DeFelice 
Law Offices LLC in Vernon will be known as Marder, Roberson & DeFelice Law 
Offices LLC, partner Joel A. DeFelice said. 

The new firm’s five attorneys and six staffers will be housed at Roberson’s 
current office at 25 West Road in Ellington, DeFelice said. 

The merged firm offers multiple practice specialties, including litigation, 
bankruptcy, estate planning, family law, business law, criminal law, and com- 
mercial and residential real estate. 


ECONOMY & LABOR 
State adds 4.6K Nov. jobs 


Connecticut’s economy added 4,600 jobs in November, setting a new high- 
water mark for the state’s post-recession jobs recovery, according to the state 
Department of Labor. 

As a result, the state’s non-farm labor count rose to 1,687,100 jobs last 
month — 25,700 more than November 2013. 

However, the percentage of able-bodied, willing Connecticut workers without 
jobs crept up to a seasonally adjusted 6.5 percent, the agency said. 

The state’s October jobless rate was 6.4 percent. A year ago, it was 7.5 per- 
cent. 


ENERGY & UTILITIES 


PURA approves 1.8% increase in for digging- 
safety program 


State regulators have approved a $2.05 million budget for the Call Before You 
Dig program, which is up 1.8 percent from $2.01 million this year. 

The Public Utilities Regulatory Authority said the increase will be funded by a 
10-cent increase, to $4.10, in the mileage rates paid by CBYD members. 

CBYD is a nonprofit clearinghouse that shares information about under- 
ground utility lines. 

Anyone digging must inform CBYD, which dispatches utility workers to mark 
the underground facilities at the excavation sites. 

CBYD contracts with PelicanCorp. to manage call center operations. 

PURA has the authority to approve CBYD’s operating budget and levy fines for 
those who violate state excavation laws. 


GOVERNMENT, POLITICS & LAW 


Deputy OPM secretary to be Malloy’s general 
counsel 


Gov. Dannel P. Malloy has named Karen Buffkin to replace his outgoing General 
Counsel Luke Bronin. 

Buffkin is deputy secretary in the state’s Office of Policy Management. She pre- 
viously worked as OPM’s undersecretary for legal affairs. Malloy said she played a 
key part in preparing and executing budgets. 

Before her work at OPM, Buffkin was general counsel for the state Board of 
Labor Relations and in Office of the State Comptroller. 

Bronin, whose name has circulated as a possible contender in the 2015 Hart- 
ford mayoral election, will begin working for law firm Hinckley Allen in January. 


Report: CT among states 
vulnerable to embezzlement 


Exposed embezzlements nationwide grew in 2013, and Connecticut is 
among several states with greater vulnerability when it comes to this type of 
white-collar crime, a report says. 

Insider theft of money, goods and services (valued at $100,000 or more) by 
employees and volunteer workers at public and for- and nonprofit organizations 
numbered 554 reported episodes last year, up from 528 in 2012, according to 
the 2013 Marquet International Ltd. Report on Embezzlement. 

Marquet had forecasted a rise in reported embezzlements based on the the- 
ory that more cases actually occur — and more cases are discovered due to 
greater stakeholder vigilance — in down economies. 

As aresult, the 2014 survey due next year this time likely will show a decline 
in embezzlements. V 

ermont ranked highest among the top 12 states in 2013 for the propensity of 
embezzlement. The rankings are based on the number of embezzlements that 
take place annually and each state’s population. 

Rounding out the most-vulnerable states are: Washington D.C., West Virginia, 
Montana, South Dakota, Virginia, Idaho, Oklahoma, Texas, Missouri, Nevada and 
Mississippi. Connecticut landed at No. 13 on the list. 


LEISURE & HOSPITALITY 
World of Beer to open in W. Hartford 


Tavern franchise World of Beer said it will open a West Hartford location — its 
second in Connecticut — this month. 

The 73 Isham Road location restaurant will employ 70 people and will have 50 
rotating craft beer taps and more than 500 bottles, according to World of Beer, which 
has more than 65 locations across the country, including one in Stamford. 

The company said it will feature a number of local craft beers, including those 
from Two Roads Brewing Co., City Stream Brewery and Olde Burnside Brewing. 
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Sutton Towers Condominiums in Hamden 


TECHNOLOGY 


Hamden’s Sutton Towers draw $23.4M sale 


Hamden’s Sutton Towers Condominiums 
recently changed hands for $23.4 million, 
brokers say. 

Sutton Views LLC bought the grounds, 
common areas and 199 rental units of the 
228-unit luxury complex at 720-760 Mix 
Ave. from Sutton Mix Avenue LLC, accord- 
ing to Hartford investment-sales broker 
Chozick Realty Inc. 

Chozick arranged the sale and brought 
the buyer to the table. 


The three-building complex was built in 
two phases in 1969 and 2006. The original 
building is a 98-unit, six-story steel and 
masonry structure. 

In 2006, another 130 units were added 
in two, four-story buildings. The complex 
was subsequently converted to condo- 
minium ownership. Twenty-nine units 
were sold to third-party owners at that 
time, while the remaining 199 units were 
kept as rentals. 


T-Mobile to pay CT $241K in nationwide data cramming case 


Cell phone network operator T-Mobile USA has agreed to pay 
Connecticut $241 ,000 to resolve allegations that it improperly billed 
consumers in the state for premium services without their consent. 

T-Mobile will pay $90 million to all 50 states and Washington, 
D.C. to settle the “data cramming” allegations by the states, Federal 


EDUCATION 


Trade Commission and Federal Communications Commission. 
Much of the total settlement, $72 million, will be used for con- 
sumer refunds, while state governments will keep $18 million. 
AT&T resolved similar allegations in October with a $105 mil- 
lion payment, of which Connecticut received $268,000. 


Defunct education lender draws down portfolio balance 


A defunct lender’s student loan portfolio continues to grow 


smaller, according to a new state audit. 


The Connecticut Student Loan Foundation, a nonprofit created 
by the state in the 1960s, had a loan portfolio of $427.8 million as 
of September 2013, down nearly 14 percent from $495.8 million 
a year prior and from $758 million in 2008. CSLF has not made 
new loans since 2009, and has been run by a skeleton board of 
directors consisting of just three ex-officio members. It assigned 
its servicing and guarantor activities to private entities in 2010. 


y 
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A state law passed this summer rolled CSLF into the Connecti- 


cut Health and Educational Facilities Authority. 


liability concerns. 


CSLF ran into financial trouble in 2009, when it disclosed its 
pension fund was underfunded. 

An audit released that year uncovered more than $25,000 in 
unnecessary or unreasonable expenses, including golf member- 
ships and limousine service. Former Gov. M. Jodi Rell replaced her 
board appointees, but much of the board soon resigned over legal 
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WHAT’S AHEAD: 


1/12 Focus: Legislative Preview 
The List: Largest Lobbying Firms 


Nonprofit Profile: CT Association 
of Nonprofits 


CALENDAR 


TUESDAY, JAN. 13 
Rising Star Breakfast feat. 


Hartford Mayor S$ 








‘al = 


Mayor Pedro Segarra 


egarra 


Hartford Mayor Pedro Segarra will keynote 
the MetroHartford Alliance’s first Rising Star 
Breakfast of 2015 on January 13. 


The event will run from 7:30 a.m. to 9 a.m. at 
Infinity Music Hall, 32 Front Street, Hartford. 


Segarra, who is up for re-election in 
2015, will provide an update on the city’s 
development efforts. 


Cost to attend is $20 for Alliance members; 
$40 for nonmembers. 


For more information or to register go to: http://events.metrohartford.com/ 


sbaweb/events. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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ere is a look at five business, civic, and higher 
education leaders to watch out for in 2015. 


Karl leads ECHN 
through year of uncertainty 


By Greg Bordonaro and Matthew Broderick 


gbordonaro@HartfordBusiness.com 


hen Eastern Connecticut Health 
W Network CEO Peter Karl’s phone 

rang around 3:45 p.m. Dec. 11, little 
did he know the ensuing conversation would 
dramatically change his plans for 2015. 

On the other end of the line was a Tenet 
Healthcare Corp. executive, informing Karl 
and three other Connecticut hospital CEOs 
that the Texas, for-profit hospital operator 
was giving up on its Connecticut acquisitions. 

Tenet spent about $5 million over the last 
several years trying to gain a strong foothold 
in the state, but it backed out of purchasing 
ECHN’s Manchester Memorial and Rockville 
General hospitals, as well as Bristol, Water- 
bury, and St. Mary’s hospitals, after state regu- 
lators placed 47 restrictions on one of its deals, 
including a five-year staffing and pricing freeze. 

Tenet said the restrictions handed down by 
the Office of Health Care Access were too oner- 
ous to move forward with any acquisitions. 

“I was surprised by this,” said Karl, 
“because I didn’t realize there was so little 
dialogue between the Office of Health Care 
Access, the governor’s office and Tenet from 
the time the [deal] conditions were released 
[Dec. 1]” to the time Tenet pulled out Dec. 11. 

Karl said he was hoping Tenet could 
shore up ECHN’s ailing financial position 
that included a $2 million loss in fiscal 2014. 
ECHN had several suitors, but Tenet offered 
the sweetest deal, including a promise to 
eliminate $90 million in debt, $40 million in 
pension obligations, and make $75 million in 
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Eastern Connecticut Health 
Network CEO Peter Karl. 
capital improvements, Karl said. 
“There was no deal close to that,” Karl said. 
With that offer off the table, ECHN faces a 
$3 million loss in the current fiscal year, but 
Karl said he doesn’t anticipate any major oper- 
ational changes — including layoffs — in 2015, 
assuming that demand for services remains 
stable. However, the hospital network now will 
be working on arolling, 12-month budget, anda 
big concern in two years is the network’s ability 
to meet its bond covenants. 
“We have two years to get something done 
before I would be very concerned,” Karl said. 
Karl said he is now moving on to plan B, 
which will include reviving talks with Hartford 
Healthcare, Yale New Haven Health System, and 
possibly a Massachusetts hospital network on 
some kind of partnership; but it will likely take 
all of 2015 to find a new deal, and it’s unlikely 
they will find a partner willing to invest as much 
capital as Tenet, which is publicly traded and 
has more than $16 billion in annual revenues. 
He said the Office of Health Care Access, 
which regulates hospitals and mergers, 
stepped over the line with its onerous restric- 
tions on Tenet’s Waterbury Hospital acquisi- 
tion, which could have added new competi- 
tion in astate quickly being dominated by two 
major health systems. 
“The concern is that the market is con- 
trolled by a couple of large institutions that 
are going to drive costs up,” Karl said. “Tenet 


Continued on page 10 
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Berger-sweeney looks 
to strengthen Trinity's 
ties to CT Inc. 


By Gregory Seay 


gseay@HartfordBusiness.com 


foot on campus earlier this 
year, the 22nd president in 
Trinity’s 190-year history knew the 
breadth of the 2,300-pupil school’s 
involvement in Hartford’s South 
End and the greater community 
but the depth of those ties are just 
becoming more apparent to her. 
“I knew when I walked in the 
door,’ Joanne Berger-Sweeney 


F ven before formally setting 


said, “that Trinity was a strong, 
liberal-arts college, where staff 
and faculty care deeply about the 
students. I’m not sure I realized 
how involved all the members 
of Trinity are in the community 
beyond the walls and hedges.” 
Berger-Sweeney succeeded 
retired Trinity head James Jones 
last July 1 and was formally 
installed as president in October. 
Unlike most typical colleges 


Continued on page 10 


ee 


Joanne Berger-Sweeney was installed in October as Trinity College’s 22nd president. 
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Joe Brennan, president and CEO of the Connecticut Business & Industry Association. 





Brennan’s focus is to make CT the 
best place for business 


By Brad Kane 


bkane@HartfordBusiness.com 


oe Brennan has prepped 26 years to take over as 
head of Connecticut’s leading business lobby, and 
he is readying the 200-year-old organization for what 

will be a pivotal year in its latest campaign. 
Brennan took over as president and CEO of the 











7 


PHOTO | PABLO ROBLES 
"2, 


= ‘¢ a) 

- a a ae ns 
er e Ie heer”, } 
Te» ~ oe ayteae il 
Den aA 


; » 
I> Foe) isis fed 


Connecticut Business & Industry Association Dec. 11, 
replacing John Rathgeber, who retired after 37 years at 
the organization, the last six in the top role. 

“Connecticut is never going to be a cheap place to 
do business, but it can be the best place to do business,” 
Brennan said. 


Continued on page 10 
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Paul Quick, general manager and senior vice president of Frontier Communications’ Connecticut operations. 


Frontier’s Quick says brand awareness, 
market share growth keys to 2015 


By Matt Pilon 


mpilon@HartfordBusiness.com 


has a face, it’s Paul Quick. 
The self-proclaimed “young 50-ish” general manager 
and senior vice president has oversight of sales, field opera- 
tions and customer service for the Stamford-based telecom’s 


f Frontier Communications’ push into Connecticut 


www.HartfordBusiness.com 


Connecticut landline, Internet, and television business, 
which it acquired from AT&T in October for $2 billion. 

In alate October interview at Frontier’s newly acquired 
Hartford reporting center on Brainard Road, Quick said 
his charge is to take market share away from competitors, 
win back cord cutters, and upsell existing customers, all 


Continued on page 10 
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State Sen. Beth Bye (D-West Hartford) co-chairs the Appropriations Committee. 


sen. Bye leads efforts 
to balance CT’s 


By Brad Kane 


bkane@HartfordBusiness.com 


ny year in which the Con- 
A necticut General Assem- 
bly has to balance the 
budget, talks of raising taxes 
and making spending cuts often 
dominate the political discus- 
sion. With the state legislature 
facing a projected $1.4 billion 
deficit in the first year of its next 
budget, those conversations 
will be all the more extreme. 
“The state budget situation 
is the single biggest issue on 
business owners’ minds right 
now,’ said Andrew Markowski, 
Connecticut state director for 
the National Federation of Inde- 
pendent Businesses. “It creates 
so much uncertainty about our 
economic condition and how 
state government operates.” 
At the center of all this 
debate will be State Sen. Beth 
Bye, (D-West Hartford). As 
co-chair of the all-important 
Appropriations Committee 
— along with State Rep. Toni 
Walker (D-New Haven) — Bye 
will be in the thick of all the 
public and behind-the-scenes 
discussions/negotiations over 
how Connecticut will spend 
and raise money to balance its 
budget for the next two years. 
“I don’t think there is any 





4B budget deficit 


appetite for increasing taxes,” 
Bye said. “We have to look 
everywhere to make as many 
cuts as possible.” 

The no-more-taxes credo has 
been repeated by other key legis- 
lative leaders and Gov. Dannel P. 
Malloy, but the last time policy- 
makers faced such a large budget 
deficit — when Malloy took office 
in 2011 — it led to the largest tax 
increase in the state’s history. 

To avoid that fate, lawmakers 
and lobbyists will have to face 
reality about the amount of cuts 
that will be necessary, Bye said. 

“No one wants to give up 
what they have,” Bye said. 

The Appropriations Com- 
mittee will take a hard look at 
business tax credits to see if 
any cuts can be made, Bye said. 

Tax credits are a good way 
to incentivize businesses, espe- 
cially companies important to 
the state’s economy like manu- 
facturing, but the legislature 
needs to make sure those tax 
credits are benefitting Con- 
necticut as a whole, Bye said. 

Another spending area on 
the chopping block will be 
healthcare costs, Bye _ said. 
Connecticut needs to work to 
provide more home-care pro- 
grams and keep people out of 


Continued on page 10 
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>) Bye 


expensive nursing homes, which will trim 
healthcare spending. 

Bye said she will try to avoid any cuts to 
municipalities — which keeps property taxes 
down — and to education. 

“There will be a lot of conversations this 
year about equitable funding of our school 
districts,” Bye said. “If we don’t address our 
education issues now, then we won't have a 
high-quality workforce in the future.” 

The spending negotiations will start after 


>) Karl 


was going to be anew player.” 

Moving forward, Karl said his team is 
rethinking the role of ECHN’s two hospitals, 
including having each specialize in different 
services. Manchester Memorial’s focus could 
be on OB/GYN and orthopedics, while Rock- 
ville General could focus on eating disorders 
and bariatrics. 

Both hospitals, however, would main- 
tain emergency departments. 

Karl says ECHN’s strategy to join a 
larger health network is necessary for 
independent hospitals like his to sur- 
vive, as the Affordable Care Act pres- 
sures providers to lower medical costs 
and improve patient care. 

Combine that with shrinking reimburse- 
ment levels — particularly among Medicare 
and Medicaid patients who account for a com- 
bined 60 percent of ECHN’s clientele — and 
lower patient volume, as people are encour- 
aged to visit lower cost urgent care centers, 
and it creates a perfect storm for hospitals. 

“We receive 88 cents [in government 
reimbursement] for every dollar spent on 
a Medicare patient and 65 cents for every 
Medicaid patient,” Karl said. “Our fee-for- 
service model is not sustainable.” 

The solution, Karl argues, is to achieve 
greater economies of scale through con- 
solidation, a trend at work both in Con- 
necticut and nationwide. 

Tenet’s $105 million deal to acquire 
ECHN, however, drew significant scru- 
tiny from state regulators and lawmakers 
as well as unions and other groups con- 
cerned about the proliferation of for-profit 
hospitals in Connecticut. 

Karl said politics played arole in the doz- 
ens of restrictions placed on the Waterbury 
Hospital deal, adding that he attempted to 
salvage the deals after Tenet backed out. 

“It’s the purchasing power of a larger 
organization that allows asmaller organi- 
zation like ECHN to offset the reduction in 
reimbursed costs,” Karl said. 

Karl said the healthcare industry must 
transition from a fee-for-service to amore 
risk-based model that offers financial 
incentives for quality patient care. 

“Today, a patient could visit the emer- 
gency room, have X-rays, need rehab, 
home health, follow up medical care,” Karl 
said. “With a fee-based approach, those 
would all be separate expenses.” 

In the future, Karl said, there will be one 
bundled payment for all of those services 
that would be split by providers, whichis why 
hospitals need to be part of a larger health- 
care network. 

“If that patient needs repeat care, the 
reimbursement would be less the second 
time,” Karl said. “There’s an incentive to 
get the care right the first time.” a 
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Malloy releases his proposed budget in Feb- 
ruary. After that, the Appropriations Com- 
mittee will form several subcommittees on 
the various spending and revenue areas and 
make recommendations after public hear- 
ings; and then Bye, Walker, and other legis- 
lative leaders will go back and forth with the 
executive branch until a budget agreement 
is reached. 

“When everyone starts off saying we are 
going to work it out, it will get done,” Bye said. 


>) Brennan 


Brennan takes over just as CBIA enters 
the first full year of its CT20x17 campaign, 
seeking to get the Nutmeg State ranked in 
the top 20 states to do business by 2017. The 
effort was launched last year, focused on 
showing policymakers where state govern- 
ment can shore up its weaknesses and play 
up its strengths. 

That message will continue in 2015, 
Brennan said, focusing on three areas of 
concern: balancing the state government 
budget; training the educated workforce of 
the future; and improving the state’s aging 
infrastructure, including roads, bridges, air- 
ports, ports, and rail. 

“That is all part of a large system that 
needs to be modernized to help business- 
es,” Brennan said. 

Brennan started at CBIA in 1988 as a 
staff attorney, five years after moving to 
Connecticut when his wife, Nancy Bren- 
nan, took a job at the Southern New Eng- 
land Telephone Co. He and Nancy have 
been married 31 years and have two daugh- 
ters, Julia, 17, and Caroline, 14. 

Brennan’s first task at CBIA was to 
convince state government to lower its 
corporate taxes; at the time Connecticut 
had the highest effective corporate tax 
rate in the nation. Brennan rose in CBIA’s 
ranks over 26 years to become senior vice 
president for policy, prior to being named 
Rathgeber’s replacement. 

“He’s absolutely the best candidate and 
most natural successor to lead CBIA into 
the future,” said Donna Galluzzo, the pres- 
ident and CEO of Wallingford-based HMS 
Healthcare Management Solutions, who 
took over as CBIA chairwoman on Dec. 
11. “Joe, who has astrong set of leadership 
competencies, possesses the knowledge, 
experience, energy, and vision to hit the 
ground running and build on the tremen- 
dous work already started.” 

In addition to working to make Con- 
necticut a top place to do business, Bren- 
nan said he will focus on helping CBIA 
fulfill its potential. With 81 employees and 
10,000 member companies, he said the 
organization must provide strong services 
and products to its members and the larger 
Connecticut community. 

Those services include the well-known 
legislative lobbying but also health insur- 
ance and energy purchasing products for 
smaller businesses. 

“We look at ourselves as conveners, 
bringing people together,” Brennan said. 

As CBIA’s CEO, Brennan said he plans 
to be out in the community as much as pos- 
sible, preaching growth in the Connecticut 
economy, rather than battling the zero-sum 
game where one company’s gain is another’s 
loss. a 


Bye’s other pet project in 2015 will be her 
work with the consumer counsel, comptrol- 
ler, and local officials from around Connecti- 
cut to bring an ultra-high speed gigabit Inter- 
net network to the state, in order to assure 
Connecticut has among the fastest Internet 
speeds in the country. 

“Tt will be like having the first train sta- 
tion in the 1800s,” Bye said. “This would be 
so big for business ... We have a really cool 
opportunity.” i= 
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whose campuses are set amid suburban or 
rural settings, Trinity’s urban mien gives the 
it the opportunity to infuse students, faculty 
and staff with a richer, more varied learning/ 
teaching environment, she said. 

Berger-Sweeney, 56, has three key goals 
for her first full year running Trinity, cen- 
tered around greater emphasis on academic 
quality, and more pupil engagement with the 
Connecticut business community. 

“I want to ensure we're focusing on the 
strength of our academic programs,” she said. 

In particular, the president, a neurobi- 
ologist, pointed to Trinity’s engineering pro- 
gram that is embedded within its liberal-arts 
school. The unusual pairing of those two dis- 
ciplines, she said, grounds its engineering 
pupils with a pragmatic base that enables 
them to communicate with inventors and 
innovators. 

“One of my goals is to strengthen this 
little jewel,’ she said of Trinity’s engineer- 
ing school. “I want to remind them that we're 
training exceedingly high-quality engineers.” 

But Trinity is foremost a liberal-arts 
school, and Berger-Sweeney says she wants 
to help her students embrace the practical- 
ity of that degree. One way, she said, is to 
bridge students’ classroom instruction with 
first-hand learning opportunities through 
internships. Trinity says more than 200 of its 
interns seed Hartford area businesses, non- 
profits and state and local agencies. 

Trinity’s connection to the center-city’s 
business community will grow stronger 
after the school recently bid $2.03 million to 
acquire 200 Constitution Plaza, giving the 
school its first downtown Hartford presence. 

The college head said another goal is get- 
ting Trinity pupils active as interns earlier in 
their college careers, perhaps as freshmen and 
sophomores. Requisite with that, she said, is 
deciphering interns’ transportation needs, 
since Trinity won't allow first-year pupils to 
have automobiles on campus. 

Moreover, Berger-Sweeney says early 
internships may provide a solution to Con- 
necticut’s brain- and financial-drain from los- 
ing young college post grads. 

“If the first internships are here in Hart- 
ford,’ she said, “the likelihood that we'll 
keep them here [after graduation] is greatly 
increased. I’m assuming the sellisn’t going to 
be that hard. It’s providing those connections 
and opportunities.” 

Trinity also seeks to offer more graduate 
and certificate programs, clustered around 
rapid-growth sectors such as education and 
health care, she said. 

The mother of a high-school age daughter 
and ason, Berger-Sweeney is sensitive to the 
dimming affordability of a college degree. So 
she says she is looking for resources to boost 
financial aid to needy Trinity students. a 


© quick 


while delivering on the bottom line for his 
publicly traded employer. 

From 2012 until earlier this year Quick 
ran Frontiers Pennsylvania operation, 
which has a lot in common with Connecti- 
cut, including asimilar business model and 
products and customers. But there are key 
differences as well, Quick said. 

Pennsylvania was already an estab- 
lished market for Frontier when Quick took 
it over; Connecticut isn’t. So there were 
technical challenges of converting former 
AT&T systems, all while trying to introduce 
customers to a new brand with which they 
are less familiar. 

Upwards of 10,000 people experienced 
interrupted phone, Internet or TV service 
during and after Frontier’s switchover in 
late October, the company said. It amounted 
to less than 1 percent of the approximately 
1 million customers whose data was being 
switched over, Quick said, but he didn’t 
downplay the mishap. 

“We find that to be unacceptable,” he 
said. “People want their Internet.” 

Quick doesn’t have a typical telecom 
executive’s background. He worked for 
Hallmark from the mid-1980s to 2008, 
where he held various management posi- 
tions, including leading ateam that served 
one of the greeting card maker’s biggest 
customers, Walgreens, and president of 
the Image Arts division. 

Frontier’s East Region President, Ken 
Arndt, said Quick’s background in the 
greeting card industry is a plus for the 
company. “It wasn’t your traditional com- 
munications [background], but he was a 
leader,” Arndt said. “He believes in what 
he’s doing, and it comes across.” 

Quick describes himself as passionate 
and inquisitive. 

“I want to know why, how something 
works, if we can do it better,” he said. 

Quick said he has a number of ways to 
measure success in the year ahead. The 
key goals are to grow commercial and 
residential market share, deliver financial 
results, be involved with nonprofits, and 
“delight the customer,” which is a phrase 
Quick uses often. 

“We will either become the provider of 
choice or the top-of-mind choice for cus- 
tomers when they decide that they want to 
make choices around phone, Internet or tele- 
vision,” he said. 

(Juick chose his phrasing carefully as the 
company will be competing for market share 
with competitors including Comcast, Cox, 
Charter, and Cablevision. 

Quick said Frontier will compete on 
price and service. An all U.S. workforce is 
also a Selling point for some customers, he 
said. 

Quick said he’s heartened by early 
demand he has witnessed for AT&T’s 
U-Verse triple play offering, which was 
part of the Frontier acquisition and is now 
called Frontier TV. 

“I’ve been a marketer for a number of 
companies,” he said. “It’s a rare situation 
where a customer says ‘when can I have 
it?’ That’s a great place to be.” 

Frontier also has more branding to do, 
Quick said. 

“When you say ‘AT&T, people know 
who thatis,” he said. “When you say ‘Fron- 
tier, you still have some brand building to 
do, and we're going to get that done.” 
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GETTING SICK IS NEVER CONVENIENT. 
That’s why Eastern Connecticut Medical Professionals (ECMP) 
ECHN Ian @eiiicaalalls is now offering walk-in appointments at many of its primary . 
Medical Professionals __ care offices. With locations across eastern Connecticut, access kc N 
or to hundreds of physicians, specialists and the resources of HT 
rimary Care Locations: 


East Hartford, Ellington two nationally recognized hospitals, feeling better has never Eastern Connecticut Health Network 
South Windsor, Vernon, Manchester | been more convenient. Now accepting new patients. Healthier together. 


50 


Learn more at echn.org/ecmp 
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Greg Seay _f 


Silas Deane Highway in Rocky Hill has 
changed hands for the second time in 
a decade, drawing $6.9 million, brokers say. 

Hamden’s JMM Properties LLC bought 
the 55,547-square-foot building and an adja- 
cent retail pad site from DF Group LLC. 

Colliers International was DF Group’s 
broker in this transaction. Colliers also 
brokered the sale for the seller when the 
building last changed hands in 2004. 

This is JMM’s third realty play on the 
Silas Deane Highway corridor. 

In late summer of 2012, JMM paid $2 mil- 
lion for a largely vacant, four-story office- 
building at 1290 Silas Deane Highway in 
Wethersfield, which is drawing enough ten- 
ant interest to be virtually full, brokers say. 

By this past summer, JMM, with a $4.85 
million permanent loan from First Niagara 
Bank, had renovated the interior/exterior of 
the 41-year-old glass-and-brick building and 
drew seven tenants occupying all but 12,500 of 
its 90,000 square feet, brokers said at the time. 

Byinstalling anew roof, heating, ventilation 


T he Meadows office building at 1344 
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and air conditioning system, windows, com- 

mon areas, elevators and landscaping, JMM 

transformed 1290 Silas Deane to Class A sta- 

tus, meaning it can charge higher rents than 

older, less desirable Class B and C spaces. 
e@@e@e 

More Colliers leases 

In Windsor, at 360 Bloomfield Ave., mar- 
keting-media adviser Planitretail leased 
3,188 square feet for an expansion of its 
offices. Siebar Windsor LLC is landlord. 
Colliers represented Planitretail. 

In Glastonbury, Solidify Inc. signed 
for 2,956 square feet at 655 Winding Brook 
to relocate its offices. Colliers represented 
Solidify in its lease from NPV Direct Invest. 

In Bloomfield, Northeast National Bro- 
kerage LLC leased 1,659 square feet at 34 


Hamden investor plucks another silas Deane Hwy. bldg. 


— a 


Jerome Ave. for its 
Connecticut office. 
34 Jerome Avenue 
LLC is landlord. 

In Rocky Hill, 
Allied Electronics signed for 1,744 square 
feet at 750 Old Main St. H. Pearce Co. repre- 
sented landlord Worthington Properties LLC. 

Also in Bloomfield, logistics-software 
vendor Accellos Inc. renewed its lease 
for 7,747 square feet at 204 West Newberry 
Road with landlord Griffin Land. Colliers 
represented Accellos. 

eee 
O’Shea Getz’s CT office 

Springfield intellectual law firm O’Shea 
Getz P.C. has chosen Farmington for its first 
Connecticut office. 

The firm recently signed a long-term lease 
with landlord Waterside Ten LLC for 2,124 
square feet of office space at 10 Waterside Drive 
for its new office to open in early January. 

Sentry Commercial was O’Shea Getz’s 
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(Left) 1344 Silas Deane Highway, Rocky Hill. (Above) 142-158 Center St. in Wallingford. 
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broker. Colliers International represented 
Waterside Ten. 
eee 

Wallingford bidg. sale 

An 11,000-square-foot Wallingford retail 
building on Center Street sold in early 
December for $550,000, brokers say. 

Mercier Property Trust LLC bought the 
structure that rests on 0.38 acres at 142- 
158 Center St. from First Garden Develop- 
ment LP, according to seller’s broker Press/ 
Cuozzo Commercial Services. The building 
also contains 11,000 square feet of finished 
space on the lower level. 

The sale included an operating laundromat. 

Grand Estates Real Estate represented 
the buyer. |_| 


Deal Watch wants to hear from you. 
E-mail it, along with contact information 
to: gseay@HartfordBusiness.com. 

Greg Seay is the Hartford Business Journal 
News Editor. 
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1% RESPONSE 


Our readers respond to our advertisers’ marketing messages. 
We will deliver your marketing message to the C-suite and the corner office. 





In the past 12 months, what actions, if any, have you taken as a result of reading Hartford Business Journal? 
(% of Total Respondents) 

55% Contacted a company because of an advertisement in Hartford Business Journal 

65% Discussed an item you saw in Hartford Business Journal with others 

57% Passed an item along or refer information to a business associate/client 

25% Visited www.HartfordBusiness.com to send a link of an item to someone 

33% Saved entire issue 
33% Saved items of interest 
03% None of these 


Source: Circulation Verification Council. Publication audit report and 
reader survey for HBJ. July 1, 2013-March 31, 2014 
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For more info about ways the Hartford Business Journal can help you 
reach your target audience, contact Jessica Baker at 860-236-9998 x122 
or jbaker@HartfordBusiness.com 
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THE LIST 


Largest not-for-profit organizations in the Hartford region 


Rank Company 


Hartford Hospital (1) 
4 80 Seymour St., Hartford, CT 06102 
860-545-2000; www.harthosp.org 


Wesleyan University 
70 Wyllys Ave., Middletown, CT 06459 
860-685-2000; www.wesleyan.edu 


Hartford Foundation for Public Giving (2) 
3 10 Columbus Bivd., 8th Floor, Hartford, CT 06106 
860-548-1888; www.hfpg.org 


Trinity College 
300 Summit St., Hartford, CT 06106 
860-297-2000; www.trincoll.edu 


St. Francis Hospital and Medical Center and subsidiaries (3) 
5 114 Woodland St., Hartford, CT 06105 
860-714-4000; www.stfranciscare.com 


Choate Rosemary Hall Foundation 
333 Christian St., Wallingford, CT 06492 
203-697-2000; www.choate.edu 


Middlesex Hospital 
28 Crescent St., Middletown, CT 06457 
860-358-6000; www.middlesexhospital.org 


University of Connecticut Foundation Inc. 
2390 Alumni Dr., Storrs, CT 06029 
800-269-9965; www.foundation.uconn.edu 


The Hospital of Central Connecticut (4) 
is) 100 Grand St., New Britain, CT 06050 
860-224-5011; www.thocc.org 


Connecticut Children's Medical Center 
A 282 Washington St., Hartford, CT 06106 
860-545-9000; www.connecticutchildrens.org 


University of Hartford 
A 4 200 Bloomfield Ave., West Hartford, CT 06117 
860-768-4100; www.hartford.edu 


Loomis Institute A.K.A. Loomis Chaffee School 
A 4 Batchelder Rd., Windsor, CT 06095 
860-687-6000; www.loomischaffee.org 


MidState Medical Center (1) 
A 3 435 Lewis Ave., Meriden, CT 06451 
203-694-8200; www.midstatemedical.org 


Newman's Own Foundation (5) 
A 790 Farmington Ave., No. 4B, Farmington, CT 06032 
860-284-4200; newmansownfoundation.org 


Goodwin College 
A 1 Riverside Dr., East Hartford, CT 06118 
860-528-4111; www.goodwin.edu 


Trustees of Westminster School 
4 6 995 Hopmeadow St., Simsbury, CT 06070 
860-408-3000; www.westminster-school.org 


The Masonic Charity Foundation of Connecticut Inc. (6) 
A P.O. Box 70, Wallingford, CT 06492 
800-562-3952; www.masonicare.org 


Manchester Memorial Hospital (7) 
4 6 71 Haynes St., Manchester, CT 06040 
860-646-1222; www.echn.org 


Miss Porter's School 
4 60 Main St., Farmington, CT 06032 
860-409-3500; www.porters.org 


Connecticut Science Center 
2 250 Columbus Blvd., Hartford, CT 06103 
860-724-3623; www.ctsciencecenter.org 


Hospital for Special Care 
D1 2150 Corbin Ave., New Britain, CT 06053 
860-223-2761; www.hfsc.org 


Bristol Hospital and Health Care Group (8) 
2 od °.0. Box 977, Bristol, CT 06011 
860-585-3000; www.bristolhospital.org 


The YMCA of Greater Hartford 
23 241 Trumbull St., Hartford, CT 06103 
860-522-4183; www.ghymca.org 


Wadsworth Atheneum Museum of Art 
2 600 Main St., Hartford, CT 06103 
860-278-2670; www.thewadsworth.org 


Connecticut Health Foundation Inc. 
2 100 Pearl St., Hartford, CT 06103 
860-724-1580; www.cthealth.org 


Avon Old Farm School Inc. 
26 500 Old Farms Rd., Avon, CT 06001 
860-404 4100; www.avonoldfarms.com 


Suffield Academy 
DQ ff 185N. Main St., Suffield, CT 06078 
860.386.4400; www.suffieldacademy.org 


Assets 


$1 295,534,541 


$1,104,160,000 


$922 682,005 


$834,462,497 


$821 273,000 


$508 ,538,201 


$460,31 1,000 


$458 ,795,532 


$431 395,303 


$376,678,396 


$327 ,043,204 


$297 347,196 


$273,104,731 


$226,069,474 


$193,499,768 


$178,298, 123 


$178,095,145 


$174,154,774 


$144,736,400 


$135,020,057 


$133,871,044 


$125,634,402 


$122,279,084 


$120,067,724 


$112,680,825 


$107,261,618 


$106,585) 131 


Revenue/ 
Expenses 


Dilivo,001,01 1 
$1,065,688,191 


$283,031 ,000 
$237,964 ,000 


$26,702,215 
$39,124,133 


$170,279,255 
$170,164,648 


$691,013,000 
$682,389,000 


$73,981,828 
$68,666,126 


$369,588,316 
$345,789,354 


$70,653,054 
$53,018,402 


$403,124,245 
$376,269,314 


$264,466,679 
$267 ,304,542 


$243,356,704 
$237,849,881 


$43,301,645 
$44,992,362 


$231 ,868,096 
$213,913,168 


$38,318,876 
$38,870,758 


$115,586,170 
$57,778,796 


$24,368,847 
$27 835,373 


$21,412,129 
$3,129,383 


$188,010,793 
$188,924,100 


$22,274,369 
$22,982,614 


$10,792,709 
$13,235,109 


$145,981 ,694 
$143,051 ,683 


$162,120,855 
$161,783,218 


$24,215,194 
$25,000,002 


$17,119,016 
$12,276,442 


$4,410,327 
$6,358,042 


$28,520,888 
$25,119,768 


$28,235,822 
$22,007,590 


Sources: Guidestar, a 501(3)c that collects and presents 990 forms for IRS-registered nonprofits and individual organizations. 


(1) Part of Hartford Healthcare system. 
(2) Data from 2013 Annual Report. 


(3) Data from consolidated financial statements and supplementary information for years ended September 30, 2013. 
(4) Part of Hartford Healthcare system. Figures are combined for the New Britain and Southington campuses. 
(5) Fiscal year 2013 financial data were not available at time of press; figures represent fiscal year 2012. 


(6) Foundation for Masonicare. 

(7) Part of Eastern Connecticut Health Network. 

(8) Data as reported by Bristol Hospital for fiscal year 2013. 
—Compiled by Roger Magnus. 


To view the full list, please visit HartfordBusiness.com 
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Margin 


$109,912,820 


$45,067,000 


($12,421,918) 


$114,607 


$8,624,000 


$9,915,702 


$23,798,962 


$17,634,652 


$26,854,931 


($2,837,863) 


$5,506,823 


($1,690,717) 


$17,954,928 


($551,882) 


$57,807,374 


($3,466,526) 


$18,282,746 


($913,307) 


($708,245) 


($2,442,400) 


$2,930,011 


$337,637 


($1,418,438) 


$4,842,574 


($1,947,715) 


$3,401,120 


$6,228,232 


(Ranked by assets, FY 2013) 


Type of nonprofit 


Hospital 


University 


Community foundation 


College 


Hospital 


Foundation for private school 


Hospital 


University foundation 


Hospital 


Hospital 


University 


Private school 


Hospital 


Private foundation 


College 


Private school 


Private foundation retirement community 


Hospital 


Private school 


Museum 


Private foundation for hospital 


Hospital 


Association 


Museum 


Private foundation 


Private school 


Private school 


Head of organization 


Stuart Markowitz 
President 


Michael S. Roth 
President 


Linda J. Kelly 
President 


Joanne Berger-Sweeney 
President 


Christopher M. Dadlez 
President & CEO 


Alexander Curtis 
Headmaster 


Vincent G. Capece Jr. 
President & CEO 


Joshua R. Newton 
President & CEO 


Lucile A. Janatka 
Senior Vice President and Central Region President 


Martin J. Gavin 
President & CEO 


Walter Harrison 
President 


Sheila Culbert 
Head of School & President of The Loomis Institute 


Lucille A. Janatka 
President & CEO 


Bob Forrester 
President & CEO 


Mark E. Scheinberg 
President 


William V.N. Philip 
Headmaster 


Jennifer A. King 
Executive director 


Peter J. Karl 
President & CEO 


Katherine Windsor 
Head of School 


Matt J. Fleury 
President & CEO 


John J. Votto 
President & CEO 


Kurt A. Barwis 
President & CEO 


James O'S. Morton 
President & CEO 


Susan L. Talbott 
Director & CEO 


Patricia Baker 
President & CEO 


Kenneth H. LaRocque 
Headmaster 


Charles Cahn Ill 
Headmaster 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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Urgent care owners fear market oversaturation 


fueled by a combination of factors: lengthy 
wait times at emergency rooms and primary 
care offices; ever-rising healthcare costs; and 
an increase in the number of insured resi- 
dents due to the Affordable Care Act. 

Interest from private equity and other 
investors is also driving the industry’s growth, 
which research firm IBISWorld pegged at 8.2 
percent annually between 2009 and 2014. 

Despite the bullish outlook, however, 
some industry experts say they are con- 
cerned about market oversaturation, and 
many smaller chains are facing difficult deci- 
sions over remaining independent or selling 
out at a time when valuations are as high as 
they’ve ever been. 

“I think that within so many years, our 
region will reach a level of saturation in which 
the cost to put up one of these places is not jus- 
tified by the rate of return,” said Dr. Lawrence 
Levine, CEO of Premier Urgent Care, which 
has asingle location in Newington with hopes 
of opening a second this year. 


Major players 

Major urgent care providers in Connecti- 
cut include Concentra, which was bought by 
health insurer Humana in 2010 for $790 mil- 
lion. It has 10 clinics in the state and more 
than 300 across the country. 

Southbury-based PhysicianOne (formerly 
Urgent Care of Connecticut) took on private 
equity partners a year ago and is planning to 
add at least six more clinics to its existing 
nine this year. 

Danbury and West Hartford franchisees of 
AFC/Doctors Express — one of the largest oper- 
ators in the country — announced last month 
that they want to add another eight locations or 
more in Connecticut over the next three years. 

And ASAP Urgent Care, which has four 
clinics in Greater New Haven, has aspira- 
tions to become a larger force in the state 
and beyond. Hospitals too have been active 
opening new urgent care locations. 

Jeremy Swan, a member of Hartford 
accounting firm CohnReznick’s private 
equity and venture capital practice, said the 
industry remains highly fragmented and big 
investors see a consolidation trend ahead. 

“It definitely leads you to believe there is 
enough of amarket where you can have a sig- 
nificant number of these in any geographical 
region,” Swan said. 

But, while many investors are bullish 
about urgent care clinic growth, Dr. Rob- 
ert Rohatsch, CEO of PhysicianOne, said the 
market could reach a saturation point sooner 
rather than later. 

Still, his company, which sold an ownership 
stake to two private equity firms last year, may 
be amajor player in filling out the market. 

“We're funded to grow as large as we can,” 
Rohatsch said. “One of the reasons we took 
a private equity investment is we intend to 
be the leading provider of urgent care in the 
Northeast and mid-Atlantic states.” 

PhysicianOne hopes to gain favor with 
insurers by amassing data on quality outcomes, 
a key component of the Affordable Care Act. 
The private equity funding also allows Physici- 
anOne to accept slightly lower reimbursement 
rates in exchange for being added to specific 
insurance networks, Rohatsch said. 

“To the extent other operators aren't able to 
do that, they will be left out ofnetworks,” he said. 

While many clinic operators have been 
careful to open locations far enough away 
from competitors, PhysicianOne isn’t too 
concerned about that, Rohatsch said. 
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“We believe we can compete head-to- 
head across the street from anyone,” he said. 
“There’s going to be winners and losers in 
this business in the state of Connecticut and 
New England.” 

One of the half-dozen new PhysicianOne 
locations opened last month in Colches- 
ter and another is coming early this year in 
Derby, Rohatsch said. The company is also 
shopping for locations in the Hartford, Water- 
bury and Stamford markets, he added. 

PhysicianOne may be on its way to becoming 
the dominant player in Connecticut, but Traver 
Hutchins, CEO of ASAP Urgent Care, said his 
company doesn’t intend to be left behind. 

Hutchins and his partners — wealthy indi- 
vidual investors like himself — have opened 
clinics in Hamden, North Haven, Madison 
and Milford in under a year’s time, and they 
don’t plan to stop there. 

Hutchins said ASAP will be looking to 
either acquire existing clinics or open new 
ones in Connecticut and beyond. He plans to 
target prime commercial areas because high- 
er rents are worth the foot traffic, he said. 

Hutchins said private equity could be part 
of his company’s growth plan, but he has not 
forged any agreements yet. 

It’s an area for which the entrepreneur is 
familiar. In 2007, he sold his stake in health- 
care magazine and media publisher Remedy 
Health Media to a private equity buyer for $86 
million, he said. Hutchins left the company 
three years later, and began studying the 
urgent care market in depth. 
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Clinics feel tug of big investors 

Urgent care clinics’ perceived profitabil- 
ity have made small-and mid-sized opera- 
tors acquisition targets of private equity and 
wealthy investors. 

Among them is Dr. Michael Gutman, medi- 
cal director of New England Urgent Care, 
which is about to open its fourth Greater 
Hartford location, in Bristol. 

Earlier this year, Gutman said he got a 
call from a New York private equity firm that 
wanted to infuse capital into his business to 
add more locations. 

The arrangement would have allowed 
Gutman to run the business as a minority 
shareholder, with certain profit benchmarks 
leading to incentive payments. 

But Gutman said he turned down several 
buyout offers. 

“I’ve got to admit I just didn’t get the right 
gestalt from them,” Gutman said. “They saw a 
black box to put money in and get money out. 
They had no medical background.” 

Gutman said deal pricing wasn’t the issue; 
he felt the sale could affect the clinic’s care qual- 
ity. He said he asked a lot of questions about 
management culture and style and felt some of 
the firms’ performance goals would be hard to 
meet, despite the recent growth of his company, 
which saw 35,000 patients last year. 

Gutman and his partners — including his 
wife, Yahel Gutman, who is a nurse — have 
relied on bank financing and other loans, 
but they will need to find an investor to open 


New England Urgent Care 
Medical Director Dr. 
Michael Gutman, (top 
photo), treats a patient at 
one of the company’s four 
Greater Hartford clinics. 
In the bottom left photo, 
Ron Krippner (left) and 
Tom Kelly (right) hope to 
open eight new Doctors 
Express franchise loca- 
tions along the I-84 corri- 
dor in the coming three 
years. In the bottom right 
photo, Dr. Robert 
Rohatsch at his Brookfield 
clinic. 





more clinics, he said. 

Levine, of Premier Urgent Care, said he 
has also heard from at least one firm inter- 
ested in acquiring or investing in his clinic, 
which opened about 18 months ago. He, too, 
wasn't interested. 

“We had just started,” Levine said. “Our 
goalis not so much a business, but a physician 
practice. Were not thinking we'll own 10, 20, 
100 centers.” 

Though a number of larger urgent care pro- 
viders have been acquired and are adding loca- 
tions as quickly as they can, not every company 
is a target, said CohnReznick’s Swan. But for 
clinics that are buyout targets, hold outs aren't 
uncommon, he added. 

A number of clinics think they will 
increase their value in the coming years, but 
Swan warns that demand and valuations may 
not remain as high as they are now. 

“Unless someone has really high growth 
expectations over the next 12 months, [and] 
unless there’s some strategic move or some- 
thing in the business where they think they'll 
knock the ball out of the park... they should 
look at a transaction today given where valu- 
ations are,” he said. “There’s a lot of money 
sitting on the sidelines right now.” 

Rohatsch, who said PhysicianOne is inter- 
ested in both acquiring existing clinics and 
building out new ones, agreed. 

“From my perspective, if we had two to 
four clinics right now, we would definitely 
consider selling,” he said. oH 
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CT Convention Center 
Hartford 


CT Business EXpo 


CALL FOR 
SPEAKER 


Interested in speaking at the 2015 CT Business Expo? 
We invite you to have the opportunity to be chosen to 
present at this year’s CT Business Expo by filling out a 
simple online speaker request form. 








All speaking parameters and workshop topics are outlined in 
the speaker request form. The deadline to submit the speaker 
request form is January 30th! 


Contact Amy Orsini at 860-236-9998 ext.134 
or email aorsini@HartfordBusiness.com 
for info and link to speaker request form. 
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Expansion-minded 





wealth managers 


bullish on 2015 


By Gregory Seay 


gseay@HartfordBusiness.com 
onnecticut’s cadre of financial-wealth 
C advisers see another strong year in 2015, 
with the volatile U.S. bull stock market 
continuing to be buoyed through corporate 
earnings and other sound fundamentals. 

With American “Baby Boomers” a year 
nearer to retirement, some firms are beefing 
up financial advisory staffs to sate mount- 
ing demand for advice about where to safely 
and profitably invest their trillion-dollar 
nest eggs. 

Others cau- 
tion that despite 
a bull stock mar- 
ket heading into 
its sixth year in 
2015, investors, 
who have grown 
more — sophisti- 
cated in what and 
where they park 
their savings, are 
likely to see their 
investment gains 
grow harder to come by. 

Douglas Cote is a chartered financial 
analyst and chief market strategist for 
Windsor-based retirement-services pro- 
vider Voya Financial Inc., based in Windsor. 
Formerly ING, Voya manages about $218 bil- 
lion in assets for customers. 

“My forecast for 2015,’ Cote said, “is for 
a sustainable global expansion driven by 
tectonic shifts.” 

One such shift already is underway, he said, 
citing the steep drop in energy costs, caused 
by the decline in the price of a barrel of crude 
to below $60. 

The other shifts, he said, involve global 
trade, technology and the emergence of 
“frontier markets” in Europe and Asia. 

U.S. corporate earnings, Cote said, will 
post a 7.5 percent gain above what was a 
record sum posted in 2014. 

“Despite over volatility from oil, geo- 
politics and any number of things, the bull 
market continues,” he said. 

Robert Laraia, principal at NorthStar 
Wealth Partners, an independent adviser based 
in West Hartford, concurs with Cotes’ outlook 
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Robert Laraia, principal, 
NorthStar Wealth 
Partners 


for the stock market and corporate earnings. 

Laraia said while a bipartisan congres- 
sional push for broad tax reform may be 
lacking, there is mounting legislative sup- 
port for at least a permanent cut in the 
corporate income tax to lift America Inc.’s 
global competitiveness. Stocks would get a 
further boost from that, he said. 

Validea Capital Management, a wealth 
adviser based in West Hartford and New 
York City, launched Dec. 10 what it claims is 
among the first low-cost, exchange-traded 
fund issued by a Connecticut firm. 

West Hartford partner Justin Carbon- 
neau says there are a few things influenc- 
ing the investment management landscape. 

“The first is that there is certainly a 
downward pressure on fees in the asset 
management business, which will cause 
many firms to become more competitive 
on fees and/or offer more value to their cli- 
ents,” he said. “This is a net benefit to most 
investors.” 

The other is uncertainty over how much 
steam the current bull stock market has 
left. After bottoming out at 666 in 2008, 
the closely watched S&P 500 ended 2014 
around 2000 — a 200 percent climb. 

“Returns in the foreseeable future won't be 
as easy and won't come as quickly,’ Carbon- 
neau said. 

But that isn’t slowing demand for advi- 
sory services. NorthStar’s Laraia says his 
firm is seeing more prospective clients on 
his doorstep. In early December, Aetna Inc. 
offered long-time employees a redemption 
option in retirement plans dating to its prop- 
erty-casualty predecessor. 

That flooded the local financial-advisory 
market with investors, he said, carefully 
seeking investment and savings options for 
their nest eggs. 

NorthStar this year added eight advi- 
sors to its staff spread across six Connecti- 
cut offices, and last fall, opened a seventh 
office, in Springfield. The firm likely will 
add four more advisors, plus an equal num- 
ber of support staffers, in 2015, Laraia said. 

“We're being interviewed more and 
more,” Laraia said, “rather than someone 
coming in and saying, ‘Here’s my money. ... 
It’s very easy to see it’s a different consumer 
mindset going forward.” a 
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MOVERS & SHAKERS 


Steve Shuman 


Marcia Ricchiuto 


Kris Hyun 


Cronin hires two for Glastonbury office 


Advertising agency Cronin and Company LLC has 
hired two new employees. 

Micah Murray and Zach Doyle have joined the 
agency’s Glastonbury office. 

Murray joins the agency’s interactive team as a 
senior interactive project manager. He previously 
worked for The Pita Group in Rocky Hill. 

Doyle joins the agency’s media and analytics team 
as a digital media assistant. He previously worked for 
Woodland Powers Products in West Haven. 


Hartford investment company 
brings on new expert 


Hartford investment firm Virtus Investment Partners 
is expanding its investment education for advisors and 
Clients by bringing on Brian Portnoy as its new vice 
president and director of investment education. 

Portnoy is an expert on behavioral finance and al- 
ternative investments and the author of the recent- 
ly-published “The Investor’s Paradox: The Power of 
Simplicity in a World of Overwhelming Choice.” 

Portnoy joins Virtus from Chicago Equity Partners, 
where he was managing director and head of strate- 
gic initiatives and alternative investments since 2012. 

He is also a regular contributor to Forbes.com 
and Yahoo! 


Brady named real estate 
lending VP at American Eagle FCU 


Howard Brady has been named vice president 
of real estate lending at East Hartford’s American 
Eagle Federal Credit Union. 

Prior to joining AEFCU, Howard was a senior vice 
president at Middletown’s Seasons Federal Credit 
Union. Howard is a member of the Credit Union 
League of Connecticut grassroots committee and 
the Old Saybrook Chamber of Commerce. 


Trinity College has new director 
of alumni relations 


Stephen J. Donovan has been named the new di- 
rector of alumni relations at Trinity College in Hartford. 

Donovan most recently served as associate vice 
president for advancement and executive director of 
the University of New Hampshire Alumni Association 
at the University of New Hampshire. 

Donovan also spent more than 12 years at Dart- 
mouth College, where he worked in various roles in 
the college’s alumni relations office. 
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West Hartford senior community 
has new head chef 


West Hartford’s Hoffman SummerWood Commu- 
nity has named Steve Shuman as its new executive 
chef and director of culinary services. 

Shuman is the owner of Catering by Shuman and 
also supplies kosher take-out selections for Bishops 
Corner Big Y. 


Two agents added to Calgani’s 
Hamden office 


Calcagni Real Estate has added Marcia Ricchiuto 
and Kris Hyun to the company’s Hamden office. 

Ricchiuto, a native of Brazil, taught English as a 
second language for four years and was a real estate 
agent in Indiana before moving to Hamden. 

Kris Hyun, a native of Seoul, Korea, previously man- 
aged a dental lab and is a Taekwondo instructor. 


American School for the Deaf elects 
new board president, board members 


Harold A. Smullen Jr. has been elected presi- 
dent of the board of directors at the American 
School for the Deaf in West Hartford. 

Smullen is the president of independent insur- 
ance agency Smullen & Associates, and has been 
involved with ASD since 2004. 

ASD also announced other appointments to its 
corporation and board of directors. New directors in- 
clude: Barbara Cassin, state rehabilitation counselor 
for the deaf; Hannah M. Dostal, assistant professor of 
literacy education in the Neag School of Education and 
research scientist for the Collaborative on Strategic 
Education Reform at UConn; Dennis R. Ferguson, at- 
torney at Ferguson Law Offices LLC; and Christopher 
G. Gent, president of the Gent Financial Group, LLC. 

New to the corporation are: Kathy M. Darby, ASD 
alumna; Elena Koulidobrova, assistant professor in 
the department of English at Central Connecticut State 
University; Laura K. Mauldin, assistant professor in the 
Human Development & Family Studies/Women’s Gen- 
der & Sexuality Studies at the University of Connecti- 
cut; Tracy C. Smith, teacher at Grace Academy; Janet 
Stuck, education consultant, special populations in the 
academic office of the Department of Education; and 
Arthur B. Sullivan, founding partner of Constitution 
Advisory Group, Lincoln Financial Securities. 


Hartford Boys & Girls Clubs 
appoints new chairman 


Charles Frazier, president of Radiance Innova- 
tive Services, was installed as chairman of Boys & 
Girls Clubs of Hartford board of trustees. 

Frazier joined the Boys & Girls Clubs of Hartford 
board in 2009 and served as vice chairman since 
2012. 


Pearce Real Estate hires one 


Pearce Real Estate in New Haven announced that it 
has hired Anthony Colavolpe to its commercial team. 

Colavolpe previously held real estate positions at 
Stop & Shop and performed appraisals and advisory 
services for Connecticut municipalities and state 
and federal agencies early in his career. 

Colavolpe was also the vice chairman and director for 
Connecticut Hospice for seven years and was the director 
of the Connecticut Association of Realtors for two years. 


MCC announces four new 
staff appointments 


Manchester Community College has named Gail 
Arroyo assistant registrar. 

She will lead the detailed recording, maintenance 
and report preparation of student records at MCC. 
Arroyo has served in the position on an interim basis 
since earlier this year. 

Benjamin Breault, Lattoya Hales and Samantha 
Plourd have been appointed enrollment services co- 
ordinators. They will be responsible for financial aid 
advising and processing, admissions advising, out- 
reach and student recruitment, program operation, 
and recording keeping and reporting. 


NONPROFIT PROFILE 


CT Association of Nonprofits Inc. 


75 Charter Oak Ave., Hartford | CTnonprofits.org 


To support and strengthen nonprofit organizations in building and sustaining healthy 


communities in Connecticut. 


TOP EXECUTIVE 


Ronald Cretaro, Executive Director 


Connecting organizations with 
information, education, advocacy 
and collaboration. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 12 12 
Total Assets $306,909 $372,960 
Total Liabilities $81,812 $149,394 


Contributions & Grants $671,466 $665,235 
Program Service Revenue $372,792 $375,176 
Investment Income $704 $1,340 
Other $0 $0 
TOTAL $1,044,962 $1,041,751 
Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $657,199 $642,330 
Fundraising Fees $0 $0 
Other $386,232 $422,110 
TOTAL $1,043,431 $1,064,440 
MARGIN $1,531 $(22,689) 


TOP PAID EXECUTIVES (FY 2013) 


Base Salary Total Compensation & Benefits 
Ronald Cretaro, Executive Director $89,041 $101,547 
Karen Maciorowski, COO $83,233 $94.1 35 


SOURCE: GUIDESTAR IRS 990 TAX FORM 





Pictured, from left, are: Martha Kalen; Diane Greenfield; 
Anne Morris; and Denise Delaney. 


Bloomfield’s Tumble Brook Country 
Club held their annual Play for a Cure fun- 
draiser in support of the Connecticut A ffili- 
ate of Susan G. Komen, recently presenting 
a check for $85,000 to Komen Connecticut 
CEO Anne Morris. 

Now in its 17th year, Play for a Cure 
has raised more than $1.5 million to ben- 
efit Komen Connecticut and the local fight 
against breast cancer. 

eee 

The Cigna Foundation will provide a 
$196,000 World of Difference grant to the 
Alzheimer’s Association to help those living 
with Alzheimer’s and other dementia diseases. 

The grant will be used to create the 
LiveWell interactive E-Learning Program, 
a new web-based education program to 
help Alzheimer’s patients fight social isola- 
tion, understand the importance of a social 
support network, and live life to the fullest. 

eee 

AARP Connecticut is providing finan- 
cial support to help qualified individuals over 
age 50 participate in Encore! Hartford, an 


intensive four-month workforce development 
program that assists unemployed, underem- 
ployed or dislocated seasoned Connecticut 
corporate professionals to transition their 
skills and experience into managerial and 
professional jobs in the nonprofit sector. 

The program runs from March 3, 2015 — 
June 19, 2015. 

eee 

Colchester arts and crafts supplier 
S&S Worldwide contributed more than 
$83,000 to various charities in the 2014 
fiscal year. Funding recipients include the 
Wadsworth Atheneum, St. Jude Children’s 
Hospital, Middlesex Hospital Hospice, Boys 
& Girls Clubs of Hartford, Camp Better 
Days, National MS Society, Wounded War- 
rior Project, Children of Fallen Patriots, 
Plan USA and Nothing But Nets. 

eee 

The YMCA of Greater Hartford’s 
Power Scholars Academy has received a 
$10,000 grant from Wells Fargo given in 
support of the Y-BELL Power School Acad- 
emy, a program designed to help increase 
academic achievement in students in 
grades K-8. The program serves nearly 300 
students in Hartford and East Hartford. 

eee 

The Community Foundation of 
Greater New Britain and Southington 
Education Foundation have partnered to 
provide $24,875 in grants to Southington 
Public Schools to fund an arts initiative 
for nearly 500 third graders in each of the 
town’s eight elementary schools. 

The funding will provide for a New 
Britain Museum of American Art artist-in- 
residence, student travel, workshops and an 
end-of-year art show at each school. 
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TOWN PROFILE 


Land area (sq. miles) 
Pop./sq. mile (2011) 
Median age (2011) 
Households (2011) 
Median HH Inc. (2011) 


Population (2012) 
2000 
2010 
2012 
2020 


Race/Ethnicity (2012) 
White 

Black 

Asian Pacific 

Native American 
Other/Multi-race 
Hispanic 


HOUSING 

Housing stock (2012) 
Existing units (total) 

% single unit 

New permits auth. (2012) 
as % existing units 
Demolitions (2012) 
Residential sales (2011) 
Median price 


Top 5 Employers 

Cigna Corp 

Home Goods Distribution Ctr 
Kaman Aerospace Corp 
Kamatics Corp 

Jacobs Vehicle Systems Inc 


26 

787 

47 
8,505 
$71,579 


19,587 
20,334 
20,470 
21,084 


7,871 
11,276 
257 
50 
986 
902 


9,030 
71.4% 
20 
0.28% 
3 

143 


$197,000 


Educational attainment (2012) 
Persons age 25 or older 
High school graduate 
Associate's Degree 
Bachelor's or more 


GOVERNMENT 


Government form 

Total revenue (2012) 

Per capita tax (2012) 

as % of state average 
Total expenditures (2012) 
Total indebtedness (2012) 
as % of expenditures 

per capita 

as % of state average 
Annual debt service (2012) 
as % of expenditures 
Equalized net grand list (2010) 
per capita 

as % of state average 


Source: Connecticut Economic Resource Center, www.cerc.com 
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Town % 
3,882 26% 
1,006 71% 
5,584 37% 






State % 
28% 
T% 
36% 


Council-Manager 
$80,049,238 


$3,239 
125.5% 


$79,905,303 
$63,591,061 


79.6% 
$3,107 
137.7% 


$5,486,120 


6.9% 


$2,786,819,016 
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HARTFORD IT’S IN PRINT 


Subscribe today and get access to the information that 


BUSINESS 


QURNAL 





www.HartfordBusiness.com 


Central Connecticut business people and decision 


makers use every day. 





$136,142 


94% 


BLOOMFIELD 


Town Hall: 800 Bloomfield Avenue 
Bloomfield, CT 06002 
(860) 769-3500 





ECONOMICS 


Business profile (2013) 

Sector Units Employment 
Construction 79 863 
Manufacturing 77 3,682 
Retail Trade 68 916 
Finance and Insurance 46 5,847 
Co eee nee eer 109 2,162 
Total Government 18 801 
Local/Municipal Government 12 712 
LABOR FORCE 

Commuters (2011) 

Commuters into town from: 

Hartford 1,854 |Manchester 697 
Bloomfield 1,117 |Enfield 642 
West Hartford 905 {Simsbury 553 
Windsor 887 |South Windsor 450 
East Hartford 728 

Labor Force (Residence) 9,981 

Employed 9,067 

Unemployed 914 

Unemployment Rate 9.2% 

Place of Work (2013) 

# of units 822 

Total Employment 19,046 

Manufacturing Employment 3,682 

TOP 5 GRAND LIST 

Company Amount % of Net 

Connecticut Light and Power $84.8M 2.3% 

CT General Life Insurance Co $43.8M 1.3% 

MetLife $43.2M 1.2% 

Amcap Copaco LLC $33.3M 0.6% 

Duncaster Inc $30.3M 0.6% 


Build on 


our _ 
experience. 


Many local companies are happy they did. 
That’s because they recognized the benefits of 
working with an established company for every 
phase of construction, including design/build 
expertise. As your local Butler Builder® we offer 
a full-range of systems construction capabilities 
that combine efficiency, functionality, and virtually 
endless design possibilities. Give us a call today, 
and put us to work on your project. 


Contact us at 1-855-BUILD-86 
or visit us on the web. 


ENGINEERS e DESIGNERS ¢ CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 


2155 East Main Street ¢ Torrington, Connecticut 06790 


BlueScope Buildings North America, Inc. 
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EDITORIAL 


Time to give busway a chance 


he state is in the middle of a major PR push to make Connecticut residents and 
businesses aware that the controversial New Britain-to-Hartford busway is near- 
ing its inaugural 9.4 mile run. 

In March, the $567 million shuttle service will begin transporting residents from 10 
stations starting in New Britain and coursing through Newington, West Hartford, and Hart- 
ford. The state Department of Transportation is projecting 13,000 rides a day, eventually 
growing to 15,000 rides by 2030. The busway will require a $10 million annual subsidy. 

The busway, of course, has been a hot political issue over the years, with some 
questioning the decision to invest hundreds of millions of state and federal tax dol- 
lars in abus route. In fact, this very newspaper has printed op-eds that have slammed 
the busway concept. Some have argued it would have been wiser to invest that money 
in rail transportation. 

Was the busway the best use of taxpayer money? Maybe or maybe not, but at this 
point the issue is moot. The busway will become a reality in three to four months, and 
the region would be wise to leverage it for all its worth. 

That means businesses, particularly in downtown Hartford, should adopt policies 
that encourage employees to use the busway, and residents who are skeptical about its 
convenience should give it a try. 

If, at the very least, CTfastrak eases congestion along I-84, that will benefit com- 
merce in central Connecticut. On an early positive note, Hartford Business Journal 
news editor Gregory Seay recently reported that the busway is spurring interest in 
transit-oriented development along the Hartford-to-New Britain route. 

There are at least a half dozen actual or planned residential and commercial develop- 
ments situated within a mile or closer to the busway. Another half-dozen projects are 
said to be under consideration for development. 

The political rhetoric surrounding the busway has been quiet recently but will heat up 
once early ridership statistics are released. If the numbers fall flat, Gov. Malloy will face 
criticism. If more riders than expected use bus transit, Malloy gains a political victory. 

Either way, the busway should be given at least a year before it is judged a success 
or failure, or something in between. And since taxpayers footed the bill to build it, we'll 
all benefit if it’s a success. a 


State’s hospital-deal 
restrictions need explanation 


With the recent decision by Tenet Healthcare Corp. to pull out of its acquisitions of 
five Connecticut hospitals, it’s time for the Office of Health Care Access (OHCA) or Gov. 
Dannel P. Malloy to explain why the 47 restrictions placed on the Waterbury Hospital 
deal were necessary. 

Those conditions, which required the appointment of an independent monitor, the 
freezing of pricing and staffing levels for five or more years, and the filing of strategic 
spending and hiring plans, mirrored some of the language initially included in bills 
proposed last legislative session to govern nonprofit to for-profit hospital conversions. 
Lawmakers agreed some of those restrictions were too onerous and passed a watered- 
down measure. 

Still, OHCA decided that Tenet’s Waterbury Hospital purchase required more strin- 
gent oversight. The question is, why? 

Certainly, nonprofit to for-profit hospital conversions need close scrutiny, but it’s 
hard to understand why Tenet was being asked to play by different rules than other 
Connecticut hospitals. 

At a time of rapid consolidation in the healthcare industry, Connecticut needs to 
have a fair and equitable legal framework in place to govern hospital mergers and acqui- 
sitions. Right now, it appears we don’t have one. 

The focus of any requirements should be on preserving high quality and access to 





care, while at the same time pressuring hospitals to control costs. a 


Do you use a financial/investment 
adviser to manage your money? 


Last week’s poll results: 
Was your business more profitable 
in 2014? 


40% Yes 
60% No 


To vote, go online to HartfordBusiness.com. 
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RULE OF LAW 


Lawmakers must 
use actions, not words 
to make CT biz friendly 


By John M. Horak 


“Commission on Connecticut’s Leader- 

ship in Corporation and Business Law.” 
The Commission’s mandate includes some 
worthy specifics, and the more general charge 
of recommending policies to encourage busi- 
nesses to establish and maintain their head- 
quarters and operations in the state. The Com- 
mission has until Oct. 
1, 2015, to develop 
and submit a 10 year 
“plan of action.” 

While some of the 
specifics within the 
Commission's charter 
are non-controversial 
and make great sense 
(creating a _ special 
court for business liti- 
gation, for example), 
the more general 
objective of recommending policies to make the 
state more attractive to business may be anoth- 
er example of the “words vs. action” phenom- 
enon commonly seen in the political sphere. 

It works like this: The words the Com- 
mission will use in its Oct. 1 report are ones 
we already know, and what we really need 
is leadership capable of putting words into 
action. And what are the words we already 
know about making Connecticut business 
friendly? How about these nine: “Connecti- 
cut needs to put its balance sheet in order.” 

Balance sheets are very efficient docu- 


T he General Assembly recently created a 





job is both to offer an opinion on how to fix 
the balance sheet, and more importantly to 
help the creditors determine if management 
has the ability to take the actions necessary 
to turn the business around. 

If there is a lack of confidence in manage- 
ment its members can be replaced, or supple- 
mented by an appointed crisis manager who 
takes over the reins. 

Of course, the ultimate management 
change takes the form of a bankruptcy court 
judge with sweeping powers to compel chang- 
es to the balance sheet. 

Political entities have purposes and func- 
tions much different than those of business 
entities (which is not to say they do not have a 
common interest in effective leadership, deliv- 
ering good services, and operating efficiently). 

In the political sphere, leadership is cho- 
sen and changed by electoral means. The 
results of Connecticut’s November election 
are still warm to the touch, making this a con- 
venient time to segue back to the question at 
hand — is our management team (the legis- 
lative and executive branch members collec- 
tively) up to the task? Can these folks take 
actions that speak so loudly for themselves 
that additional words become unnecessary? 

I will hold my opinion on this question for 
the time being, and instead offer a standard 
by which we can measure their performance 
as we enter the next legislative session. It is a 
very high standard and one indigenous to Con- 
necticut in the sense that it was articulated by 
a gentleman named John Filer at a speech I 
was fortunate enough to hear many years ago 


ments. They com- at the University Club 
press into afew pages in Hartford. 

a snapshot of what > In the same Way that Mr. Filer was a 
lies in an organiza- . major philanthropist 
tion’s past (how it has Investors look at the and businessman 
been managed) and (CEO and Chairman 


what challenges lie 
ahead (how challeng- 
ing are management’s 
tasks). In the same 
way that investors 
look at the balance 
sheets of businesses 
when making invest- 
ment decisions, busi- 
nesses look at the bal- 
ance sheet of a state 
when deciding to 
stay, move or expand. 

The state is the 
earth beneath a busi- 
ness’s feet; and if the state’s balance sheet is 
seriously asunder (which is the case in Con- 
necticut) the business knows that in some 
manner, shape or form, it will bear apart of the 
state’s excess liabilities even if they arose long 
before the business entered the state. Recent 
comments from Office of Policy and Manage- 
ment Secretary Ben Barnes about “paying the 
price for 50 years of pension underfunding” 
speak for themselves. 

The “words vs. action” dichotomy plays 
out somewhat differently in the private sec- 
tor. When a business with an underwater bal- 
ance sheet has restless creditors knocking at 
the door, the “words” are typically found in a 
report of a “turnaround consultant” whose 


balance sheets of 
businesses when making 
investment decisions, 
businesses look at the 
balance sheet of a state 
when deciding to stay, 
move or expand. 


of Aetna from 1972 
to 1984), and gen- 
erally as good and 
capable a human 
being as Connecticut 
has produced. The 
speech was entitled 
“Leadership in a 
Democracy,” and it 
provided insight into 
the personal virtues 
and skills required 
to lead democratic 
organizations in 
which, unlike mon- 
archies or tyrannies, power is shared and 
everyone has an opinion and a vote. 

His words included humility, building 
trust, constructing consensus, reason, listen- 
ing, selflessness and, as important as any in 
times of fiscal crisis, the personal toughness 
to withstand with patience the anger that is 
always a consequence of hard decisions. 

With Mr. Filer’s thoughts in mind I will 
observe the performances of our leaders in 
the 2015 General Assembly to see what they 
are able to deliver (or not). a 


John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 


views expressed are his own. 
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EXECUTIVE MANAGEMENT 


seven tips for running a 





lean, mean marketing machine 


By Andy Singer 


ver the years I have been amazed at the 
variations in how efficiently market- 
ing departments are run. Marketing is 
critical to the growth 
of your business and 
there are ways to do 
more with less. Here 
are seven tips for 
running alean, mean 
marketing machine. 
1. Have a great 
website: Yes, it’s 
2015 and everyone 
has a website, but if 
you spend any time 
on the Internet, you 
know there is the good, the bad and the ugly. 
Make sure you have others review your web- 
site and use their feedback to optimize its 
design. Seek customer input frequently. Don’t 
forget to make it easy for customers to find 
your contact information and product infor- 
mation. Amazingly, not all sites do. 
A great website will have an amazing 





BIZ BOOKS 


return on investment and help grow your 
business. A poor website could drive cus- 
tomers away and towards your competition. 
Spend the time to have a great website. You 
will be richly rewarded. 

2. Use email marketing: Email market- 
ing is one of the lowest-cost forms of commu- 
nicating with your customers. You can write 
about tips, advice, new products and anything 
else your customer’s would be interested in. 

Create content that engages your custom- 
ers. Use a “less is more” approach and only 
send out emails when you have developed use- 
ful content. If there is no one on your team that 
can write a newsletter, hire a ghost writer. It 
is well worth the cost when you consider the 
expense of traditional advertising. Make sure 
your emails and newsletters look and sound 
professional and that you allocate resources to 
develop good content on a regular basis. 

3. Be efficient at trade shows: Trade 
shows can be a fantastic way to find new 
customers, or they can be amoney pit. Trade 
shows are often one of the biggest line items 
in your marketing budget. Be sure your team 
carefully controls costs to ensure efficiency. 


One area to focus on is to be careful you don’t 
send too many employees. 

Additionally, you should carefully track 
what sales are driven over time as a result of 
customers you meet at a show. If there is no 
evidence of driving business, carefully con- 
sider if you should be attending in the future. 

4. Distribute press releases: Make 
sure that someone on your team is trained to 
write press releases and then distribute them 
to local media and industry trade journals. 
Press releases may, or may not, get picked up 
by various media, but any exposure you get 
is basically free. 

5. Understand your target audience: To 
run an effective, but lean marketing organiza- 
tion it is essential you understand and engage 
your key target audience. If your target audi- 
ence is public utilities, soending money on 
local television ads will reach many “eyeballs,” 
but it would be avery inefficient way of target- 
ing your potential customers. 

The more you can learn about who your key 
target audience is and how to reach them, the 
more efficiently you can deploy your market- 
ing dollars. 


6. Be careful of retainers: If youre uti- 
lizing an agency that requires a large retain- 
er, make sure you train your staff on how to 
minimize billable hours. 

Your costs can increase exponentially 
if your team is making frequent contact in 
these situations. Paying per job may be a bet- 
ter option and help control costs. 

7. Give back to the community: I have 
always believed in giving back. Not only is it 
the right thing to do, but your employees will 
feel good. This also positions your company 
in avery positive way. 

Using these tips and other ideas, you 
can run a lean, mean marketing machine. 
Remember to develop ways to measure 
results, so you understand what works. 

As with anything else, strive for continu- 
ous improvement and reap the rewards. MH 


Andy Singer is the president of Singer Exec- 
utive Development, a professional training 
and development company that helps optt- 
mize business performance of employees 
and executives. He can be reached at andy. 
singer @singerexecutivedevelopment.com. 


Women partnerships can make businesses more effective 


How Women Lead Better 

Together” by Betsy Polk and 
Maggie Ellis Chotas (Berrett-Koehler 
Publishers, $16.95). 

When starting a business, partnership 
isn’t for everyone because sharing deci- 
sion-making and working through issues 
can lead to contentious moments. That 
said, the authors, co-found- 
ers of The Mulberry Part- 
ners, found that women 
working together brought 
a shared perspective of the 
business and an apprecia- 
tion of the importance of the 
time needed to raise a fam- 
ily. Using the input of numer- 
ous women who successfully 
partnered, the authors focus 
on the intertwined benefits 
derived from partnering: 

Flexibility Women 
understand the need for work- 
life balance better than men 
because they have two jobs — 
work and family. Having some- 
one you trust to step up or step 
back when these jobs intersect makes it 
easier to do what the moment requires. 

Confidence — Being able to play off the 
strengths of each partner makes the whole 
stronger than the parts. Decision-making 
improves because of knowledge-sharing. 
The author’s state: “Whenever we've faced 
a task that seemed challenging, all we had 
to do is remind ourselves that together we 
were sure to figure it out.” 

Freedom — Expectations in work 
world are often set by men. Women work- 
ing together level their own playing field. 
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Jim Pawlak 


They can bring their whole self 
to work knowing they won't 
be judged by a female peer 
who grapples with the same 

issues. They feel comfortable 
about acting and expressing 
feelings in ways that many 
males may question. 
Steady support — It’s 
more than knowing that 
someone has your back. It’s 
about shared leadership, 
and knowing that second- 
guessing diminishes when 
there's give-and-take about 
ideas, as well as problems 
and potential solutions. 

Mutual accountability — When peo- 
ple count on each other to make things hap- 
pen, a business develops a laser focus on 
outcomes. Fear of letting a partner down 
provides ongoing motivation. 

Key takeaway: Women’s partnership 
relationships tend to zigzag between pro- 
fessional and personal and back again. 
The zigzagging makes collaboration 
more of a shared-life experience than a 
business arrangement. Success comes 
from investing trust, managing egos and 
sharing control. 
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> Women understand the need for work-life balance 
better than men because they have two jobs — 
work and family. Having someone you trust to step up 
or step back when these jobs intersect makes it 
easier to do what the moment requires. 


“Fizz — Harness the Power of Word of 
Mouth Marketing to Drive Brand Growth” 
by Ted Wright (McGraw Hill, $25). 

When it comes to buying decisions, a 
Nielsen study reports that the vast major- 
ity of consumers trust recommendations 
from family, friends and colleagues versus 
TV advertising and online brand pages 
where the corporate voice dominates. The 
clear message: Word of Mouth Marketing 
(WOMM) works. Yet, the message isn’t 
getting through; according to a market- 
ing industry study, only 17 percent of large 
companies describe WOMM as 
a major spending category. 

To capitalize on word of 
mouth marketing, businesses 
must create astory that’s “talk- 
able,” and then find influencers 
to carry the message. Who are 
these influencers? They are 
people “deeply involved in 
their community, however 
that community is defined.” 
They collect information 
about their passions in 
order to share stories. Try- 
ing new things keeps their 
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stories cutting edge. 

Once you have a “talkable” story, how 
do you locate influencers? Wright cites 
Internet forums as a great source. They 
mimic the face-to-face interaction of a com- 
munity. They go online to learn, comment 
and share. There’s pro and con interaction 
and unvarnished authenticity. You can tell 
by the comments whether your story reso- 
nates. It takes time to engage with these 
people — time that’s not really ROI mea- 
surable because you don’t know how fast 
or how far they’re spreading the word. 

Your story cant be 

one-off. You need to con- 
stantly feed new stories 
to the community in order 
to keep the influencers 
engaged. Comments give 
you clues as to where to 
focus content. 

The bottom line: Every- 
one online can be a reporter, 
advocate, critic, publisher — 
and influencer. 


rr a 


Jim Pawlak is a nationally 
syndicated book reviewer. 
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Kevin C. Leahy Denis M. Horrigan 


CT WEALTH MANAGEMENT ADVISORS 
RECOGNIZED AS ‘BEST FINANCIAL ADVISERS’ 


Three advisors from Farmington’s Connecticut Wealth Management 
LLC have been recognized by Medical Economics and named to their 
list of “Best Financial Advisers for Doctors.” Kevin C. Leahy, Denis M. 
Horrigan, and Patricia M. Kane are receiving the distinction for the 
fourth consecutive year. 


Patricia M. Kane 


Leahy, Horrigan and Kane work with physicians, retirees, families, 
business owners and executives to help them identify, plan, and work 
toward their financial goals. 


CHRYSALIS CENTER RECEIVES TD CHARITABLE 
FOUNDATION HOUSING FOR EVERYONE AWARD 


Chrysalis Center Inc. has received the 2014 TD Charitable 
Foundation Housing for Everyone Award for its Liberty Gardens 
affordable housing project on Garden and Liberty streets in Hartford. 


The project will rehabilitate a 1911 apartment building on Garden 
Street and build a new adjoining addition on Liberty Street. The project 
will have 10 multi-bedroom units for families who have been identified 
as homeless. Chrysalis Center received $100,000 with the award. 


DISASTER RESTORATION SERVICES 
LLC RECEIVES AWARD 


Middletown’s Disaster Restoration Services LLC has won the 
Outstanding New Business of the Year Award from the Middlesex 
County Chamber of Commerce. 


The award recognizes business owners for their dedication, innova- 
tion, and entrepreneurship. 


Disaster Restoration Services LLC is a full service restoration and 
reconstruction company. 


POLAMER PRECISION SELECTED 
AS A CELEBRATE CT! HONOREE 


The Connecticut Economic Resource Center has selected Polamer 
Precision as one of its award honorees for this year’s Celebrate 
Connecticut Event. 


Polamer has been selected as the central Connecticut region’s honor- 
ee for making a significant impact on the economy this year. 


The award recognizes top companies, projects, programs, organiza- 
tions, and individuals for their contribution to the state’s economy. 


AVON FOUNDATION EARNS NATIONAL 
‘TOP-RATED NONPROFIT’ DESIGNATION 


Avon’s Cornelia de Lange Syndrome Foundation said it has been 
honored with a prestigious 2014 Top-Rated Award by 
GreatNonprofits, a leading provider of user reviews about nonprofit 
organizations. 


The foundation was recognized for its 2014 accomplishments includ- 
ing creating a grief booklet, launching a new logo, hosting more than 
500 people at its national conference, and welcoming 121 new fami- 
lies to the organization. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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MERRILL LYNCH DONATES HATS & GLOVES TO BOYS & GIRLS CLUBS OF HARTFORD 
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> Merrill Lynch employees, shown in the photo above, donated over 200 hats and gloves to Boys & Girls Clubs of Hartford. All of the items will be 
distributed to the Clubs’ children and teens to protect them from the cold this winter. Boys & Girls Clubs of Hartford provides program opportunities 
for more than 5,000 of Hartford’s children every year in areas such as character and leadership development, education and career growth, arts and 
cultural enrichment as well as fitness and recreation. 
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P For the sixth year in a row, attorneys and staff from Murtha Cullina LLP’s Hartford office, shown above, raised money to benefit Hands on Hartford’s 
MANNA Community Meals program. This year the funds were raised through a combination of fundraisers, including a bowl-a-thon, raffle and a 
“Community Meals Day” lunch, which together brought in more than $4,000. With that money, Murtha Cullina supplies MANNA Community Meals 
with a monetary donation and 100 holiday gift bags filled with warm socks, thermal shirts, toiletries and snacks. 


| 
KEYS | P Two Connecticut Veterans each received a 
ae mi) | | refurbished car courtesy of Progressive 

| Insurance, Pete’s CARSTAR of South 
Windsor, and the National Auto Body Council. 
The refurbished cars were a 2012 Ford 
Escape and a 2013 Hyundai Santa Fe. The 
partnership between Pete’s CARSTAR and 
the Newington CT Progressive Service 
Center was part of a one day, countrywide 
event called Keys to Progress. Through their 
collaboration, they brought the cars to like- 
new appearance and working condition. Car 
recipients are David Seelye (far left) and 
Christina Harvey (far right). 


LOCAL VETS RECEIVE REFURBISHED CARS FROM AREA BUSINESS 
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Prevention Partnership ... 


Over the years, our partners have made it possible for us to serve children in schools 
and communities throughout Connecticut with quality mentoring programs, and 
bullying, underage drinking and drug abuse prevention resources. We thank you. 


Governor’s Community Leader 
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Making our planet more productive 
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Main Street Guiding Partners 
AT&T 
Dominion 


Governor's Champion 


Guilford Savings Bank 
Hartford Distributors, Inc. 
The Hartford 

Xerox Foundation 
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Inc. 
Stanley Black & Decker 
Trinity College e UConn Health 


Santa Energy Corporation 


Westinghouse 


30 Jordan Lane, Wethersfield, CT 06109 
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